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Ohio ODs meet with House Majority Leader Rep. John Boehner (R- 
OH) on May 3. From left, Tom Nye, O.D.; Heath Gilbert, O.D.; Rep. 
Boehner; AOA Vice President Kevin Alexander, O.D.; Don Murphy, 
O.D.; OSU College of Optometry student Kevin Kurt; and OSU stu¬ 
dent Anita Ticak. Photo by OSU College of Optometry student Ame Richardson. 

ODs take message to Capitol Hill 


C ontroversial 

Senate legislation 
to make health 
insurance more afford¬ 
able for small business 
died with a procedural 
vote May 11, amid 
growing concern the 
measure would weaken 
the quality of health 
care coverage many 
Americans enjoy. 

However, debate 
over the bill has elevat¬ 
ed health care coverage 
issues—including key 
AOA concerns such as 
provider nondiscrimina¬ 
tion protection—to a 
new level of importance 
on Capitol Hill, accord¬ 
ing to AOA Advocacy 
Group Director Jon 
Hymes. 

That will be impor¬ 
tant if plans to reform 
the insurance market 
resurface in Congress, 
Hymes emphasized. 

In fact, AOA actual¬ 
ly secured agreements 
with bill sponsors and 


pro-optometry senators, 
including Sen. Susan 
Collins (R-ME) and Sen. 
Lisa Murkowski (R-AK), 
to add specific provider 
nondiscrimination pro¬ 
tections for optometrists 
in the bill had it 
advanced, Hymes 
noted. 

'This is an impor¬ 
tant victory in 
Washington for every 
optometrist and for all 
of our patients," said 
AOA President Richard 
L. Wallingford, O.D. 

"Optometry mobi¬ 
lized for the battle over 
S. 1955 and, as a result. 
Congress is now begin¬ 
ning to get the message 
about the harmful 
impact of discrimination 
by health plans against 
ODs. All the hard work 
this year by the leaders 
and staff of AOA affili¬ 
ates, our Advocacy 
Group volunteers, 

see Victory, page 14 


A OA Keypersons 
filed into the 
nation's capital 
for the 2006 
Congressional 
Advocacy Conference 
on the eve of the Senate- 
declared "Health Week" 
May 1-3 and the 


Senate's consideration 
of S. 1955, legislation 
aimed at creating health 
plans for small business 
employees exempt from 
state patient protection 
and choice laws. 

Before heading to 
Capitol Hill to meet 


with lawmakers, confer¬ 
ence speakers discussed 
a number of key legisla¬ 
tive issues, including 
the importance of AOA- 
PAC to help ensure that 
optometry's message is 

see Message, page 16 


Awareness program captures major attention 


T he Optometry 
Awareness and 
Public Affairs 
Campaign, conducted in 
conjunction with the 
Hill & Knowlton (H&K) 
public affairs team, has 
rapidly gained momen¬ 
tum over the last few 
months. 

H&K worked 
intensely to raise the 
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visibility of optometry, 
counter attacks, and 
address legislative 
issues. 

"Hill & Knowlton is 
a first-class outfit," said 
AOA President-elect 
Tommy Crooks, O.D. 
"Not only are they 
good, they are extreme¬ 
ly easy to work with." 

Last year, the AOA 


nside 
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House of Delegates 
voted to fund the cam¬ 
paign with a $60 per 
member rolling dues 
assessment, which 
began in January. 

The campaign has 
primarily focused on 
positively positioning 
optometry and provid¬ 
ing communication 
tools and strategic sup- 
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port in countering 
attacks by organized 
ophthalmology and 
other groups. 

H&K has employed 


key messages and infor¬ 
mational material to 
enhance the profession's 

see Awareness, page 4 














































COMPLETE* MoisturePLUS’“ Brand is the only 
multi-purpose solution that contains two FDA- 
recognized ophthalmic demulcents plus taurine 
and electrolytes that all work together to 
support the health and well-being of patients' 
eyes for unsurpassed all-day comfort 


In a clinical study, COMPLETE* MoisturePLUS'* 
Brand demonstrated a clinically significant 
improvement in successful lens wear through 
increased lens wear time and end-of-day 
comfort, minimizing potential dropouts. 


Experience the rejuvenation 
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President's Column 

Most valuable players 


A S Margaret 

Mead observed, 
''Never doubt 
that a small group of 
thoughtful, committed 
individuals can change 
the world. Indeed, it's 
the only thing that ever 
has." 

That line occurred 
to me as we saw the 
U.S. Senate vote down 
S. 1955. 

If it were not for the 
personal, committed 
involvement of our 
members, optometrists 
would soon be facing 
discrimination. The law 
would have allowed 
insurance companies to 
shed state requirements 
for coverage of certain 
tests and procedures, 
and left patients with 
little recourse. 

Here's one example: 
In this issue of AOA 
News, the National 
Institutes of Health 
reports that more than 
11 million people in the 
U.S. have uncorrected 
visual impairment. They 
need eyeglasses or con¬ 
tact lenses to improve 
their vision. 

Removing state 
requirements for insur¬ 
ance plans to include 
vision plans would 
make the problem 
worse. 

And under S. 1955, 
all the work you have 
done in your state to 
ensure access, get any- 
willing-provider laws 
passed or protect 


optometry's role in pro¬ 
viding care could be 
wiped away. 

States that wanted 
to ensure access to 
providers, require tests 
that can identify disease 
when it is still treatable, 
or even wanted to con¬ 
sider doing so would be 
prevented from taking 
action by federal law. 

Fortunately, there 
are many people willing 
to take a stand. Like 
AOA, many organiza¬ 
tions, including the 
AARP, American Cancer 
Society and American 
Diabetes Association 
saw S. 1955 for what is 
was. 

However, there 
were only a handful of 
people whose opinion 
really mattered when it 
came to S. 1955, and 
they are all U.S. sena¬ 
tors. 

Their votes are what 
truly determined the 
shape of health care. 

That's where a few 
key individuals made 
the difference. They 
deserve special recogni¬ 
tion for their personal 
commitment of time 
and energy to stave off 
this bad legislation. 

These individuals 
were AOA Keypersons 
to senators who cast 
deciding votes. Their 
access and determined 
efforts over several 
months were central to 
AOA's strategy to raise 
specific concerns about 


the bill and to seek 
changes to it. Without 
these gentlemen, the 
outcome might have 
been very, very differ¬ 
ent. 

First among them is 
Roger Jordan, O.D., who 
spent countless hours 
ensuring that Sen. 
Michael B. Enzi (R-WY) 
knew the facts of the 
bill, the issues that mat¬ 
tered and had an aware¬ 
ness of the importance 
of S. 1955 to our patients 
and practitioners. 

Just as effective was 
Dick Powell, O.D., who 
maintained a vital rela¬ 
tionship with Sen. Ben 
Nelson (D-NE) and 
helped him see the 
issues clearly. 

Jeff Gonnason, O.D., 
was able to get AOA's 
concerns heard by 
Alaska Senator Lisa 
Murkowski (R) and she 
agreed to co-sponsor a 
strong provider non-dis¬ 
crimination amendment 
aimed at making certain 
that the plans envi¬ 
sioned by the bill would 
not block ODs from pro¬ 
viding medical eye care 
services to their 
patients. 

Of course, the prime 
sponsor of the AOA- 
backed non-discrimina¬ 
tion amendment was 
Sen. Susan Collins (R- 
ME), who regularly 
hears from and heeds 
my good friend, col- 

See Valuable, page 10 
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Awareness, from page 1 


'Frontline' brochure available 


Every issue of this AOA News features a com¬ 


plimentary sample of AOA's "Doctors on the 

Frontline" brochure. 

The brochure was developed as part of the 
Optometry Awareness and Public Affairs 

Campaign, conducted in conjunction with Hill & 
Knowlton (H&K). 

Intended for community education and legisla¬ 
tive outreach, the brochure can be purchased from 
the AOA Order Department in the following quan¬ 
tities: 50 brochures for $25; 100 brochures for 
$40; 50 supplemental cards for $6 and 100 sup¬ 
plemental cards for $10. To place an order, call 
(800) 262-2210 or e-mail JRPoyne@ooo.org. 
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image and influence leg¬ 
islative results. 

AOA Board mem¬ 
bers agree on the effec¬ 
tiveness of the cam¬ 
paign. 

''Hill & Knowlton is 
one of the wisest invest¬ 
ments we've ever 
made," said Dr. Crooks. 

Among other 
accomplishments, H&K 
was integral in working 
with the Contact Lens 
and Cornea section in 
shaping AOA's response 
to the Fusarium keratitis 
outbreak to both the 
media and the public. 

Media coverage air¬ 
ing AOA messages 
reached all 50 states, as 
well as Washington, DC, 
and six other countries. 

AOA messages 
reached nationwide cov¬ 
erage 45 times due to 
the collective outreach 
of AOA and H&K. 

In addition to 13 
international publica¬ 
tions, AOA received 
nearly 1,000 total media 
hits, more than 500 mil¬ 
lion impressions, and 
coverage in the follow- 
ing: 

<♦ 593 radio 
stations/ affiliates 
204 newspapers 
101 TV stations 
17 online news 
<♦ 11 news wire/ news 

distribution services 
<♦ 13 trade/profession- 
specific publications 
Print, television, and 
online outlets included 
the following networks 
and news sources: AOL 
News, ABC, Bloomberg, 


BusinessWeek, CBS, 
CNN, Dow Jones, Forbes, 
Good Morning America, 
Los Angeles Times, 
MarketWatch, MSN 
Money, National Public 
Radio, Newsday, Smart 
Money, USA Today, Wall 
Street Journal and 
Washington Post. 

H&K worked with 
the AOA Communi¬ 
cations staff to develop 
media campaigns and 
marketing material for 
National Glaucoma 
Month in January and 
Save Your Vision Month 
in March, as well as 
pitching Women's Eye 
Health and Safety Month 
in April. 

H&K also developed 
a comprehensive series 
of eight tool kits cover¬ 
ing the following areas: 
media, state legislative, 
optometry, community 
relations, and key issue 
areas. 

H&K's communica¬ 
tions support is available 
to all states on a broad 


level through the devel¬ 
opment of materials, 
including tool kits, 
media outreach tools and 
other campaign elements 
available to all members. 

"I am a big propo¬ 
nent of Hill & 

Knowlton's efforts," said 
Jim Meffert-Nelson, exec¬ 
utive director of the 
Minnesota Optometric 
Association. "It's impor¬ 
tant to have a consistent 
message. The message 
that we have on Good 
Morning America needs 
to be the same as the 
message in the local 
media and the same as in 
the doctor's office. There 
is a benefit in that." 

Meffert-Nelson also 
pointed out that even 
though Minnesota has 
not had any direct assis¬ 
tance on legislative 
issues, the work by H&K 
is advantageous to all 
states. 

Over the past six 
months, H&K worked 
with the AOA State and 
Federal Government 
Relations Centers on 
numerous key-to-profes- 
sion issues affecting 
dozens of states. 

H&K provided 
direct outreach to states 
in terms of strategies, 
language and materials 
in key issue areas, 
including: 

<♦ Children's vision— 
seven states 
<♦ Co-management— 
two states 

<♦ Surgery—one state 

Prescriptive authori¬ 
ty—seven states 


1-800 CONTACTS— 
seven states 

H&K developed 
messages, talking points, 
opinion-editorial pieces, 
template letters, elevator 
pitches, and fact sheets 
to support states with 
recent or ongoing legisla¬ 
tive issues. 

In the coming 
months, H&K's cam¬ 
paign agenda includes 
garnering more third 
party and coalition sup¬ 
port, developing a com¬ 
munity relations model, 
scheduling speaking 
engagements, and work¬ 
ing on the Ready for 
School campaign. 

"As an association, 
we have to look at the 
results continually, and 
ensure that the program 
is helping the public see 
us as we are, not as our 
opponents would like to 
paint us," said AOA 
President Richard L. 
Wallingford, O.D. 

"The AOA 

Optometry Awareness 
and Public Affairs 
Committee is tasked 
with oversight of the 
program, and ensuring 
that it meets the evolving 
needs of the profession," 
he said. 

"From my experi¬ 
ence, this has been an 
outstanding program. 
H&K has been extremely 
helpful, not only in fulfill¬ 
ing our original expecta¬ 
tions, but in helping us 
respond when unforeseen 
events, such as Fusarium, 
captured the media's 
attention," he said. 



From left, Wiley Curtis, O.D., presents Rep. 
Joe Barton (R-TX) with AOA^s Health Care 
Leadership Award. 
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Optometry Meeting 


TM 


Exhibit Hall to be hub of action 


T he Optometry's 
Meeting™ exhibit 
hall is a one-stop 
shop for conference 
attendees looking to dis¬ 
cover all the latest in 
technology, catch up 
with colleagues, browse 
through innovative 
products, and enjoy 
daily events designed to 
entice. 

"I would like to 
invite all attendees to 
Optometry's Meeting™ 
exhibit hall to take part 
in the most exciting 
show in the eye care 
business," said Dick 
Schuck, O.D., exhibit 
hall committee chair. 
"Attendees will have 
more opportunities to 
win valuable prizes 
than at any other exhibit 
hall anywhere. This is 
finally their chance to 
win something." 

The exhibit hall rib¬ 
bon cutting ceremony 
will start it all off 
Thursday, June 22 at 4 
p.m. 

The International 
Wine & Cheese 
Reception, sponsored by 
Hoya, will be featured 
throughout the extend¬ 
ed hall hours of 4 p.m. 
to 7:30 p.m. on 
Thursday. 

The exhibit hall will 
be open Friday from 10 
a.m. to 6 p.m. with the 
popular Buck-a-Beer 
Night from 4:30 p.m. to 
6 p.m. 

The exhibit hall 
hours will be 9 a.m. to 2 
p.m. on Saturday with 
student and paraopto- 
metric focus hours from 
11 a.m. to 1 p.m. 

There will be free 
daily CE in the AOA 
Education Theater, as 
well as a free commem¬ 
orative pin courtesy of 
AOA. 

Vistakon will pro¬ 
vide a free commemora¬ 
tive Optometry's 
Meeting™ t-shirt and 
tote bag. 


VisionWeb is spon¬ 
soring the Cyber Cafe, 
where attendees can go 
to check their e-mail or 
browse the Internet. 

Marchon is provid¬ 
ing $10 lunch coupons 
redeemable on Friday or 
Saturday in the exhibit 
hall. 


Attendees can also 
register for chances to 
win exciting prizes such 
as a Philips 42" HD- 
ready plasma television 
courtesy of Hoya, 
AMEX gift certificates, 
monetary coupons to be 
spent in the exhibit hall, 
or a luggage giveaway 



courtesy of AOA. 

Attendees are 
encouraged to refer to 
the Onsite Program for 
eligibility and giveaway 
times. ATTENDEES 
MUST BE PRESENT TO 
WIN! 


AOA seeking courses and cases for 
next Optometry^s Meeting^'^ 

The Continuing Education Committee of the American Optometric 
Association is pleased to invite submissions of optometric, paraoptometric, 
and optometric student education courses at the 2007 Optometry's Meeting™ 
in Boston, MA. 

Continuing Education courses will be held from Wednesday, June 27 
through Sunday, July 1, 2007 at the 1 10th Annual AOA Congress & 37th 
Annual AOSA Conference: Optometry's Meeting™ in the John B. Hynes 
Veterans Memorial Convention Center. 

Courses submitted cover a wide variety of ophthalmic topics. All 
abstracts must be submitted electronically via online submission by July 31. 

To submit a course, visit the AOA Web site, www.ooo.org, and click on 
the "2007 Call for Courses" icon. Inquiries regarding the Call for Courses 
can be e-mailed to continuing-ed@ooo.org. 

The continuing education committee is inviting all AOA members to submit 
case studies for a NEW course at the 1 10th Annual AOA Congress in Boston. 

Topics include: Refractive Anomalies, Anterior Grand Rounds, Posterior 
Grand Rounds, Cornea and Glaucoma. 

To submit a case study and review the Case Study Criteria and 
Requirements, visit the Optometry's Meeting"^"^ Web site, www.opfonnetrysnneef- 
ing.org, and click on the "2007 Call for Cases" icon. Case studies can be e- 
mailed to sosmith@ooo.org. 

Submissions of both courses and cases must be completed by July 31, 

2006 for consideration. Notification of selected courses and cases will be e- 
mailed to all applicants in early fall. 

New in Practice: Panel of Experts Series 

Bolster your confidence and practice management savvy by attending the 
New in Practice - Panels of Experts Series held on June 24, 2006 at the 109th 
Annual AOA Congress & 36th Annual AOSA Conference: Optometry's 
Meeting™ in Las Vegas, at the Mandalay Bay Resort & Casino. Based on the 
new practitioner series offered in the past, panels of experts will discuss a range 
of popular practice management topics that impact optometrists just starting their 
careers or preparing to change practice settings. The New in Practice - Panels 
of Experts Series for Saturday, June 24 includes four sessions: 

Billing & Coding, Course #0300 (Fee $10) 9 a.m. - 10:30 a.m. 
Speakers: Keith Davis, OD & Jason Ellen OD 

Staff Management, Course #0310 (Fee $10) 10:45 a.m. - 12:15 

p.m. Speakers: Mile Brujic, OD & Mandy Miller-Haiber, CPOA 

Financial Management, Course #0320 (Fee: $10) 1:30 p.m. - 3 
p.m. Speakers: Laurie Sorrenson, OD & Ken Hicks, CPA 

Contracts & Leases, Course #0330 (Fee: $10) 3:15 p.m. - 4:45 
p.m. Speakers: Keith Davis, OD & James Lytle, JD 

Register at www.optometrysmeeting.org or on-site. For information contact 
Linda Smith at LDSmith@ooo.org or call (800)-365-2219, ext. 4151. 

This program is available thanks to a generous grant given by CIBA Vision, 
a Novartis Company. 
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B&L outlines latest views on 
mechanism of Fusarium growth 


S 
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T he Fusarium ker¬ 
atitis outbreak in 
the U.S. and Asia 
has disproportionately 
coincided with use of 
Bausch & Lomb's 
ReNu® with 
MoistureLoc®, prompt¬ 
ing the company to per¬ 
manently remove the 
contact lens solution 
from the worldwide 
market. 

Brian Levy, O.D, 
Bausch & Lomb vice 
president and chief 
medical officer, said 
Bausch & Lomb worked 
closely with epidemiolo¬ 
gists at the Centers for 
Disease Control and 
Prevention (CDC) and 
the Food and Drug 
Administration (FDA), 
as well as with inde¬ 
pendent consultants, to 
investigate the problem. 
''We first focused on the 
manufacturing facility 
in Greenville, SC," Dr. 
Levy said. "The FDA 
and CDC examined the 
facility extensively and 



Photo by Christine Sindt, O.D. 


found no evidence of 
contamination, and our 
own testing came to the 
same conclusion." 
Bausch & Lomb also 
tested retained lot sam¬ 
ples of ReNu® with 
MoistureLoc®, along 
with samples purchased 
in stores, and "did not 
find any sterility or 
chemical issues and 
found the product to be 
highly biocidally effec- 
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tive," said Dr. Levy. 

"We realized we were 
dealing with a highly 
unusual situation in that 
we were seeing a dis¬ 
proportionate relation¬ 
ship to the product and 
yet finding the product 
to be biocidally effec¬ 
tive, particularly against 
all strains of Fusarium," 
said Dr. Levy. 

Bausch & Lomb consult¬ 
ed with David Geiser, 
Ph.D., an expert in 
Fusarium genetics, who 
helped determine that 
the Fusarium isolates 
were not derived from a 
single source and were 
not exotic. The fungus is 
common to places like 
sinks and drains. 

Having examined the 
properties of the fungus, 
Bausch & Lomb also 
decided to examine the 
actual formulation of 
the ReNu® with 
MoistureLoc® contact 
lens solution. 

The MoistureLoc® for¬ 
mulation was unique in 
that it contains a high 
concentration of poly¬ 
mer/ surfactants 
designed to enhance 
comfort for lens wearers 
using the solution, 
noted Bausch & Lomb. 

Bausch & Lomb 
began testing the formu¬ 
lation by replicating the 
non-compliant condi¬ 
tions under which some 
patients developed fun¬ 


gal keratitis. 

First they tested the 
practice of "topping 
off," in which patients 
take out their lenses, 
place them in solution 
overnight, leave the 
solution in the case 
when they remove the 
lenses the next day, and 
just "top it off" later that 
night. 

After employing 
that technique, Bausch 
& Lomb researchers 
found that ReNu® with 
MoistureLoc® solution 
did not maintain its effi¬ 
cacy against Fusarium 
past three cycles. 

Next, Bausch & 
Lomb conducted an 
"evaporation" study in 
which the ReNu® with 
MoistureLoc® solution 
was formulated to emu¬ 
late evaporation of the 
solution—thus concen¬ 
trating the polymer 
aspect of the formula¬ 
tion. When these con¬ 
centrated solutions were 
challenged with 
Fusarium and Staph, the 
efficacy declined for 
MoistureLoc®. By con¬ 
trast, MultiPlus 
remained highly effica¬ 
cious, according to 
Bausch & Lomb. 

Finally, polymer 
films were formed with 
the surfactants in the 
formula and Fusarium 
was added. These were 
then challenged with 
varying concentrations 
of MoistureLoc®. 
Fusarium under these 
conditions remained 
viable. 

That showed how, dur¬ 
ing unusual circum¬ 
stances, the polymer 
film could form on the 
tip of the bottle and the 
bottom of the contact 
lens storage case and 
allow the Fusarium fun¬ 
gus to survive. 

Bausch & Lomb deter¬ 
mined that the film was 
one possible source that 

see Fusarium, next page 
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Fusarium, 

from page 6 

could lead to infection. 

''So, clinically, what 
is the sequence of 
events leading to infec¬ 
tion or contamination?" 
asked Dr. Levy. "The 
Fusarium could concen¬ 
trate on the polymer 
films forming on the 
bottle tip/cap and the 
storage case from the 
ubiquitous organism in 
the sink, etc. The contact 
lens in the case becomes 
contaminated, and the 
patient could then be in 
the position to inoculate 
their cornea every time 
they place the lens in 
the eye. Finally, there 
would also need to be 
some form of patient 
susceptibility to infec¬ 
tion, leading to the 
events we have wit¬ 
nessed at a low rate 
associated with this for¬ 
mulation." 

Dr. Levy said there 
was a low absolute rate 
of infection with 
Fusarium keratitis con¬ 
sidering the number of 
patients using ReNu® 
with MoistureLoc®. 
About 2.3 million 
Americans used ReNu® 
with MoistureLoc®, and 
there have been 56 con¬ 
firmed cases of fungal 
keratitis associated with 
the solution. 

"Patient safety is 
our first concern," said 
Dr. Levy. "Based on the 
analysis we have com¬ 
pleted to date, we have 
determined that there is 
a disproportionate risk 
to patients using 
MoistureLoc under cer¬ 
tain circumstances, lead¬ 
ing to the action we 
have taken globally." 

According to B&L, 
"the recall of ReNu® 
with MoistureLoc® will 
not affect other solu¬ 
tions in its ReNu® line." 

Infected patients 
reported using other 
solutions, but Dr. Levy 
believes there are issues 
with the reporting and 
name recognition. A 
number of patients who 
reported using ReNu® 


B&L ends sales of MoistureLoc 


Bausch & Lomb announced May 
15, that it is permanently removing its 
MoistureLoc® contact lens solution 
from worldwide markets effective 
immediately. 

"Bausch & Lomb's top priority is 
the safety of our customers, and we 
want them to have complete confi¬ 
dence in our products." said Bausch 
& Lomb Chairman and CEO Ronald 
L. Zarrella. 

According to a statement by 
Bausch & Lomb, "Health authorities in 
Hong Kong, Singapore and the 
United States previously reported that 
the MoistureLoc formula was used by 
many of the contact lens wearers 
treated for a rare eye infection called 
Fusarium keratitis. Bausch & Lomb 
immediately launched a massive 
investigation to determine the root 
cause of the infections and under¬ 
stand why there appeared to be a 
disproportionate association with 
MoistureLoc. Because the product 
sold in those markets was made in 
the company's Greenville, S.C. facto¬ 
ry, Bausch & Lomb initially removed 
the MoistureLoc product from markets 
supplied by that plant." 

"After an extensive investigation 
involving thousands of tests, millions 
of dollars and collaboration with gov¬ 
ernment agencies, health authorities 
and independent experts, there is no 
evidence of product contamination, 
tampering, counterfeiting or sterility 
failure," Zarrella said. "That leads us 
to conclude that some aspect of the 
MoistureLoc formula may be increas¬ 
ing the relative risk of Fusarium infec¬ 
tion in unusual circumstances. We 
are continuing to investigate this link, 
but in the meantime, we're taking the 


most responsible action in the inter¬ 
ests of our customers by discontinuing 
the MoistureLoc formula. We are tak¬ 
ing this action even in countries 
where we have seen no unusual 
trends in Fusarium infections, for 
example in China and the markets in 
Europe, the Middle East, and Africa." 

The FDA and the U.S. Centers for 
Disease Control and Prevention previ¬ 
ously reported that MoistureLoc solu¬ 
tion was disproportionately represent¬ 
ed among the confirmed cases of 
Fusarium keratitis, as compared with 
other Bausch & Lomb or competitive 
products. 

Bausch & Lomb suggests that "for¬ 
mer MoistureLoc users switch to ReNu 
MultiPlus or ReNu Multi-Purpose, the 
brands more people worldwide have 
chosen for their contact lens care. 
Those products each have longstand¬ 
ing unsurpassed records of safety and 
effectiveness, and each has a formula 
different from that of MoistureLoc. 
Manufacturing plants in Greenville, 
S.C.; Milan, Italy; Beijing, China; and 
Bhiwadi, India, will shift production 
from MoistureLoc to the ReNu 
MultiPlus and ReNu Multi-Purpose for¬ 
mulas." 

Bausch & Lomb says it is working 
with eye care practitioners to launch 
new programs that will provide con¬ 
sumers with products and information 
for better eye health. 

'Eye care practitioners agree that 
contact lens wearers reduce the risk 
of infection when they follow proper 
lens wear and care practices. 

Bausch & Lomb introduced the 
MoistureLoc formula in late 2004. 

The product contributed approximate¬ 
ly $100 million of sales in 2005. 


MultiPlus solution were 
later found to have used 
MoistureLoc®. 

"We don't believe 
ReNu® MultiPlus solu¬ 
tion has any issue what¬ 
soever relating to the 
current outbreak of 
Fusarium keratitis," said 
Dr. Levy. 

The FDA released 
information stating that 
data do not indicate a 
problem with any other 
solution. For more infor¬ 
mation, visit 
www.fda.gov. 

AOA Contact Lens 
and Cornea Section 
Chair Art Epstein, O.D., 
released a statement 
commending Bausch & 


Lomb for its decision to 
remove ReNu® with 
MoistureLoc® from the 
global marketplace, stat¬ 
ing that it "is in the best 
interests of patient safe¬ 
ty and will likely 
decrease the risk of 
future infections." 

"While we realize 
that an actual cause of 
the 122 confirmed U.S. 
cases of Fusarium ker¬ 
atitis affecting patients 
in 33 states has not been 
confirmed, we will con¬ 
tinue to work with 
Bausch & Lomb and 
federal health officials to 
facilitate a swift, defini¬ 
tive clinical and scientif¬ 
ic conclusion and mini¬ 


mize further patient 
risk," Dr. Epstein stated. 

"We have been very 
aggressive in applying 
AOA's 'Six 

Recommendations for 
Clear and Safe Contact 
Lens Wear' and telling 
consumers about clear 
and safe care," said Dr. 
Levy. 

Bausch & Lomb's 
research and develop¬ 
ment efforts on under¬ 
standing this issue have 
been intensive, accord¬ 
ing to Dr. Levy. 

"In terms of what 
we learned, it will great¬ 
ly improve the next gen¬ 
eration of products," he 
said. 
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American College of Nurse Midwives 
endorses InfantSEE^"^ program 


T he American 

College of Nurse- 
Midwives 
(ACNM), the oldest 
women's health care 
organization in the U.S., 
announced its endorse¬ 
ment of the InfantSEE™ 
program at the 2006 
Congressional 
Advocacy Conference in 
Washington, DC, this 
month. 

"The mission of 
ACNM is to promote 
the health and well¬ 
being of women and 
infants within their fam¬ 
ilies and communities," 
said Lisa Summers, 
CNM, DrPH, director of 
Professional Services for 
ACNM. 

"As primary care 
providers with a focus 
on health promotion, 
disease prevention, and 
health education, mid¬ 
wives can be particular¬ 
ly effective supporters 
of the InfantSEE™ pro¬ 
gram," she said. "The 
program provides fami¬ 
lies with a complement 
to the well-baby care 
each child deserves." 

InfantSEE™ commit¬ 
tee member and AOA 
Board Member Dori 
Carlson, O.D., said 
endorsement by ACNM 
will help the program 
reach its goals for the 
year. 

"Optometry is 


proud to be working 
closely with the 
American College of 
Nurse-Midwives to 
ensure that no child will 
be plagued by a pre¬ 
ventable eye or vision 
problem," Dr. Carlson 
said. "ACNM's support 
of InfantSEE™ will edu¬ 
cate more parents about 
the importance of early 
eye care for children." 

InfantSEE™ is work¬ 
ing to reach its goal of 
100,000 infant assess¬ 
ments this year and to 
increase doctor activa¬ 
tion to provide infant 
care, as well as increase 
public awareness and 
inter-professional out¬ 
reach. 

Rep. John Boozman, 
O.D., (R-AR) discussed 
the importance of the 
organization welcoming 
the valuable public 
health program. 

"InfantSEE™ is 
about informing and 
helping parents to take 
steps to safeguard a 
child's vision," Rep. 
Boozman said. "I com¬ 
mend the American 
Optometric Association 
and the American 
College of Nurse- 
Midwives for their coop¬ 
erative efforts to improve 
the health and well¬ 
being of all Americans, 
particularly our 
youngest and most vul¬ 



Especially for InfantSEE'^'^ providers 

The first two issues of the InfantSEE™ Provider E-Newsletter have been pub¬ 
lished and sent to over 70 percent of ODs enrolled in the program. If you did 
not receive a copy, it is probably due to the fact that we do not have a current 
email address on file for you. Some of the topics in this last month's issue: 

InfantSEE™ in the Media 
<♦ InfantSEE™ Provider Success Story 
Program Reminders 
InfantSEE™ Program Sets New Goal 
Don't Miss Another Issue! 

If you haven't received the E-Newsletter and would you like to be on our list, 
just send an e-mail to infontsee@ooo.org with your name, state and current 
email address to request a copy today. 



From left, Lisa Summers, CNM, DrPH, direc¬ 
tor of Professional Services for the American 
College of Nurse-Midwives, Rep. John 
Boozman, O.D., (R-AR) and InfantSEE^'^ com¬ 
mittee member and AOA Board Member 
Dori Carlson, O.D. 


nerable children. 

"I particularly want 
to thank the thousands 
of optometrists and 
nurse midwives who 
have committed to work¬ 
ing together to achieve 
the objectives of the 
InfantSEE™ initiative 
and do all they can to 
bring the much-needed 
eye and vision care serv¬ 
ices to communities 
where they are needed," 
he said. 


Dr. Carlson said it 
was important to contin¬ 
ue updating Congress on 
the success of the 
InfantSEE™ program. 

"We want to show 
that optometry is giving 
back to our children, 
their constituents," she 
said. 

To learn more about 
InfantSEE™, call toll- 
free (888) 396-EYES 
(3937) or visit 
www.infantsee.org. 


Applicants sought for 
certification. Medicare 
low vision project 

The Academy for Certification of Vision 
Rehabilitation and Education Professionals (ACVREP) 
is a private, non-profit national organization that 
offers certification in three areas: Low Vision 
Therapy, Orientation and Mobility, and Vision 
Rehabilitation Therapy. Applicants must submit an 
eligibility application and required documentation, 
be determined eligible to sit for the national exam, 
take and pass the exam, and apply to and be 
approved by the ACVREP Board of Directors for the 
five year certification period. 

ACVREP certificants are named in the Medicare 
legislation and will be actively participating in the 
Medicare Low Vision Demonstration Project in the 
six demonstration sites (New York City, NY; Atlanta, 
GA; New Hampshire, North Carolina, Kansas, and 
Washington). Additional information regarding this 
project will be posted on the "Medicare 
Demonstration Project Information" page on the 
Web site (www.ocvrep.org]. 

Contact Sharon Mikrut, president, at 520-887- 
6816 or smikrut@ocvrep.org for more information. 


8 • AOA NEWS 















Now you can qive your patients 
what they really want - everything. 

Introducing Eynoo 1.67 - Reengineered by HOYA to 
give eye care professionals a genuine aiternative. 

o Thin and Elegant -15% Ihinner and 25% flatter than 
1.60 and polycarbonate lenses 

® Strong ~ HOYA Eynoa 1.67 lenses are 35% stronger 
than polycarbonate In tensile strength measurements. 
Exceptionally suitable for 3-piece drill mounted frames. 


© Durable - Eynoa 1,67 has an exceptionally high heat 
resistance - making it exceptional for today's premium 
AR coating processes. 


EYNOA 1.67 


For more information, contact 
your HOYA sales representative at 
1-888-812-8893 or contact your 
nearest HOYA laboratory. 
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Glance at the States 

Licensure by endorsement 
enacted in Alaska, Wisconsin 


T WO more states 
now meet AOA 
State Government 
Relations Center guide¬ 
lines for licensure by 
endorsement. Wisconsin 
and Alaska both recent¬ 
ly passed legislation. 

Wisconsin Gov. Jim 
Doyle (D) signed legis¬ 
lation enacting several 
changes to the 
Optometry Act last 
month. 

Among the updates 
to the act were a switch 
from reciprocity to 
licensure by endorse¬ 
ment, clarifications in 
delegation of authority, 
and a move to a unified 
license system. 

'It's our belief that 
it's the responsibility of 
all licensed professional 
groups to review the 
statutes and update them 


as necessary," said Peter 
Theo, Wisconsin 
Optometric Association 
(WOA) executive direc¬ 
tor. 

Licensure by 
endorsement was estab¬ 
lished for candidates who 
are in good standing 
from a state with substan¬ 
tially similar licensure 
requirements, who 
passed an entry level 
examination to qualify for 
their original license, and 
who have practiced in 
that other state for at least 
five years. 

Endorsement candi¬ 
dates will be required to 
pass a jurisprudence 
exam on state and fed¬ 
eral laws affecting the 
practice of optometry. 

WOA worked with 
AOA on the base lan¬ 
guage for licensure by 


endorsement. 

"We were inspired 
by the AOA initiative," 
said Theo. "It's impor¬ 
tant to have a consistent 
process of endorsement 
established throughout 
the country in order to 
allow doctors to move 
from state to state." 

The new law also 
gives the optometry 
board authority to speci¬ 
fy by rule the parame¬ 
ters of delegation. 

The state also 
moved to a unified, or 
single, licensing process, 
which means that all 
new licensees will have 
to come into the state at 
the therapeutic level. 

In other news, 
Alaska amended its pre¬ 
vious licensure by 
endorsement law so that 
it now meets the criteria 


of the AOA's State 
Government Relations 
Center's guidelines. 

Alaska Gov. Frank 
Murkowski (R) signed 
legislation this month 
extending the endorse¬ 
ment process previously 
in place that allowed 
applicants to obtain a 
"basic license." 

It now allows the 
board to issue, when 
appropriate, a license by 
endorsement that 
includes full prescrip¬ 
tive authority. 

This new section of 
law, along with a recent 
board rule amendment, 
adds Alaska to the list 
of those states offering 
the possibility for cur¬ 
rently practicing, com¬ 
petent practitioners to 
obtain a license by 
endorsement. 
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league and neighbor 
Bradford Smith, O.D., 
one of AOA's most ded¬ 
icated and effective 
Keypersons. 

Mark Nordin, O.D., 
worked to make sure 
that Senate Whip Mitch 
McConnell (R) of 
Kentucky realized 
optometry's concerns 
with S. 1955. 

These five gentle¬ 
men worked tirelessly 
to build a better future 
for our patients and our 
profession and they 
deserve our thanks. 

The AOA raised 
concerns about S. 1955 
at each step of the leg¬ 
islative process. As a 
result of our focused 
efforts, optometry is in a 
far stronger position. 

Although earlier 
versions of the bill 
would have allowed 
health plans to discrimi¬ 
nate against ODs, 


through an aggressive 
Keyperson, grassroots 
and direct lobbying 
response, optometry 
was heard loud and 
clear in the U.S. Capitol 
and succeeded in ensur¬ 
ing that this issue was 
addressed both by the 
bill's prime sponsors — 
Sen. Enzi and Sen. 
Nelson — and other 
pro-optometry leaders 
in the Senate like Sen. 
Collins and Sen. 
Murkowski. 

In particular, the 
AOA-backed Collins- 
Murkowski amendment 
to S. 1955, strongly 
opposed by organized 
medicine, will help set a 
new standard for future 
debate in Congress over 
provider discrimination 
by insurers, a top priori¬ 
ty for optometry over 
the last year." 

The AOA secured 
and kept a prized seat at 


the table with Senate 
leaders from both par¬ 
ties and was a driving 
force in the effort to 
ensure that, if the bill 
was to be approved, it 
would contain the safe¬ 
guards necessary to 
fully protect ODs and 
patients from access and 
fee discrimination by 
health plans. 

Just prior to the roll 
call. Senator Enzi, the 
chairman of the Senate 
Health Committee, and 
Senator Nelson recog¬ 
nized the positive and 
effective role the AOA 
played in this debate, 
and the results that were 
achieved by our efforts 
to highlight the discrimi¬ 
nation that ODs are fac¬ 
ing in Medicare man¬ 
aged care plans. 

Should there be fur¬ 
ther attempts in the 
Senate this year to con¬ 
sider small business 


health plan legislation, 
whether based on S. 1955 
or the more far-reaching 
bill developed in the U.S. 
House, the AOA will be 
well-positioned to con¬ 
tinue to raise the priority 
concerns of optometry. 

It's human nature 
after achieving success to 
want to relax and relent. 
That's entirely the wrong 
spirit to have. We know 
that, as individuals and 
as an organization, we 
can shape the future. 

I urge all of you to 
redouble your efforts to 
contribute time and 
money to AOA-PAC and 
look at how you can help 
us improve the health 
care system in America 
and preserve our rights 
as professionals to par¬ 
ticipate in America's 
care. 
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Large-scale NIH study tracks 
state of vision impairment in U.S. 


A National 

Institutes of 
Health (NIH) 
study has found that 
although 94 percent of 
Americans ages 12 and 
older have good vision, 
uncorrected, or with 
their current correction, 
the remaining six per¬ 
cent, or 14 million, are 
visually impaired. 

Of these, more than 
11 million have uncor¬ 
rected visual impair¬ 
ment. They need eye¬ 
glasses or contact lenses 
to improve their vision. 
Teenagers, people with 
diabetes, Hispanics, and 
people who are econom¬ 
ically disadvantaged 
have higher rates of 
visual impairment and 
can most benefit from 
corrective lenses. This 
study is published in 
the May 10, 2006 issue 
of the Journal of the 
American Medical 
Association. 

Elias A. Zerhouni, 
M.D., director of the 
NIH, said, 'This is the 
first national survey on 
vision since the mid- 
1970s, and it confirms 
that uncorrected visual 
impairment is a major 
public health problem. 
The good news is that 
we now have informa¬ 
tion on the extent of 
visual impairment in 
the United States that 
will be available to poli¬ 
cymakers as they seek 
to address health care 
issues at the local, state, 
and national levels." 


This study, designed 
and supported by the 
National Eye Institute 
(NED of the NIH, was 
part of the National 
Health and Nutrition 
Examination Survey, an 
ongoing survey con¬ 
ducted by the National 
Center for Health 
Statistics of the Centers 
for Disease Control and 
Prevention. 

More than 15,000 
people participated in 
the survey from 1999 to 
2002. They were inter¬ 
viewed in their homes 
and were invited to 
undergo a comprehen¬ 
sive health examination 
in a mobile examination 
center (MEC). 

More than 14,000 
reported to a MEC, and 
more than 13,000 com¬ 
pleted visual acuity 
tests. 

Paul A. Sieving, 
M.D., Ph.D., director of 
vision research at NIH, 
said, "This study found 
that most people who 
have a visual impair¬ 
ment could achieve 
good vision with proper 
eyeglasses or contact 
lenses. So, if you have 
trouble seeing, you 
should get your eyes 
examined as soon as 
possible. It may be that 
corrective lenses will 
improve your vision. 
But, if you do have an 
eye disease, the sooner 
it is found, the more 
likely it is that treatment 
can help preserve your 
vision." 





AOA Newsletter brings 
AOA Ne\>^s to your inbox 

Subscribers to AOA Newsletter get the AOA 
News electronically, along with extra articles, 
Web exclusives and the option of reading the 
News as an Adobe PDF document. 

Look for it monthly! 


The study authors 
made the following rec¬ 
ommendations: 

<♦ Health care profes¬ 
sionals should talk to 
their patients about the 
importance of eye 
health and encourage 
them to participate in 
routine vision screen¬ 
ings and eye examina¬ 
tions. 

People who already 
wear eyeglasses or con¬ 
tact lenses should return 
to their eye care profes¬ 
sional for periodic eye 
examinations. 

Efforts to increase 


public awareness about 
the importance of rou¬ 
tine eye examinations 
should be undertaken. 

Vision screening 
opportunities for the 
public should be 
expanded. 

Mary Erances Cotch, 
Ph.D., chief of the NETs 
epidemiology branch and 
one of the study authors, 
concluded, "Providing 
corrective lenses to peo¬ 
ple who need them is an 
important public health 
issue with implications 
for safety and quality of 
life." 


Second edition of 
Clinical Pearls for 
Optometry published 

Anadem Publishing has released the second 
edition of Clinicol Pearls for Optometry by Roger 
Filips O.D. According to the publisher, "The first 
edition was a hit with students, residents and prac¬ 
ticing doctors because of the fast, pocket size, 
concise, clinically oriented reference was written 
by an optometrist for an optometrist. The text 
focuses on the problems that ODs see and treat, 
not the unusual and surgical items in an ophthal¬ 
mology reference." 

Problems are addressed in a logical SOAP 
format to make it easy for clinicians to treat a 
problem they have never seen before. The book 
also has the latest in tests and treatments for the 
experienced practitioner. It includes orals for eye 
care, ocular side effects of systemic medications, 
ocular emergencies, uveitis, an advanced section 
on glaucoma and interpreting Humphrey Visual 
Fields, tests for mental status, malingering etc. 

Valerie Kattouf, O.D., has written several new 
chapters on the examination of pediatric patients 
and the treatment of binocular disorders. She 
includes the suppliers for any equipment needed 
with phone numbers for the reader's convenience. 
There is also a large appendix with vision stan¬ 
dards for commercial drivers, military academies, 
and pilots, common diagnosis and procedure 
codes, medical office visit coding, and other 
resources. 

The book is extensively peer-reviewed by fac¬ 
ulty and residents of The Ohio State University 
College of Optometry. 

Clinical Pearls for Optometry con be ordered 
from www.Anoctem.com. Autographed copies can 
be ordered directly from the author: Roger Filips 
O.D., PO Box 548, Hartington NE 68739. Send 
a check for $28 (shipping and handling included) 
and the name to be inscribed. 
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M & S Technologies, inc. 353 

Marchon Eyewear Inc. 953 

Marco 935 

Marsh Affinity Group Services, 

a service of Seabury 5 Smith 714 

Matsco 051 

MaxImEyes by First Insight® Corp. 811 

MedOp Inc. 720 

Medical School Debt Solutions 755 

MediNotes Corporation 450 

Men Icon America, Inc. 226 

Micro Medical Devices. Inc. 936 

National Association for 

the Visually Handicapped 929 

NIDEK, Inc. 1051 

Nova Southeastern University 
College of Optometry 457 

OASIS Medical, Inc. 1008 

Ocular Instruments, Inc, 254 

Oculus, Inc. 256 

OD Professional 1160 

Odyssey Medical 546 

OfficeMate" Software Solutions 950 

Ophthonix, Inc. 454 

Optefec, U.S. Inc. 617 

Optical Connection, tnc. 751 
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Exhibitor 
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Optical Dynamics Corporation 
Optometrlc Protector Plan® 

OTT-L1TE Technology 

Paidoun Vintatt SiLiitriLefi 
rilrrti CfnltMittlinttd 


Popular Leasing USA, Inc. 423 

PPG Industries 460 

Precision Vision 651 

Prime Systems, tnc. H| 640 

Primary Cars OptomBtry NeirsiS\ack Inc. . 940 

Pro Design Eyewear ' 960 

Rapid Pathogen Screening, Inc, 645 

Reichert, Inc. 635 

Review of Opiomefty 465 

RLISVS Practice Solutions, Inc. 451 

Sanlinelll International, Inc. 846 

Schwetzer & Multllens of America 1134 

Shamir fnsfght, tnc. 1034 

Signet Armorllte, Inc. 627 

Sonogage, Inc. 635 

Stereo Optical Company 456 

StoneB ridge Pharma 1235 

Stormin' Norman's (Hint ol Tint) 556 

SynergEyes, Inc. 452 

TelScreen, Inc. 551 

The Fair Foundation 553 

TLC Lase> Eye Centers 230 

To peon Medical Systems, Inc. 545 

Transllions Optical 80i 

Tropical Sea E, Inc. 716 

Tru-Form Optics, tnc. 555 

TTI Medical 641 

U.S. Army Medical Recruiting 550 

UAB School of Optometry 845 

Uni lens Corp., USA 925 

U5I Optometrlc 842 

Veatch Ophthalmic Instruments 129 

Versa Suite 127 

Vision Care Inc, 909 

The Practice of the Future- 
The Vision Care Institute"^ 

Johnson 8 Johnson Vision Care. Inc. 167 

Vision Medical Instruments, Inc. 946 

VSP 819 

Vislon-EaseLens 1019 

VIsInnWeb 1152 

VIsiakon it 5 

Volk Optical Inc. 331 

VOSH International 564 

VSP.Tommy Bahama 767 

Wal-Mart Vision Centers/Sam's Club Optical 560 
Walters Low Vision Optics 931 

Welch Atlyn, Inc. 351 

WiIJiams Group 126 

Wilson Ophthalmic Corporation 657 

Vou tiger Optics 857 

Zlemer Ophthal m Ic Sy stems 130 



The American Optometrlc Association thanks the organizations in red for their 

additionai sponsorship/support. 

Conference Exhibits 

June 21-25, 2006 June 22-24, 2006 

To register and leam more about OptorTrelry's Meeting^, any of these convenient resaurces; 

visit call e-maii 

www.optofnetrysmeeting.org (800) 386-6825 MeetingHotline@aoa.org 









Victory, from page 1 


As approved by a 
Senate committee 
in March, S. 1955 
would have 
allowed the newly 
created small 
business health 
plans to 
discriminate 
against ODs and 
other providers, 
restricting 
optometrists from 
providing medical 
eye care services 
for their patients. 


From left. North 
Dakota Optometric 
Association 
Executive Director 
Nancy Kopp; Doug 
Nordby, O.D.; Sen. 
Kent Conrad (D-ND); 
and AOA Trustee 
Dori Carlson, O.D. 


Congressional 
Keypersons and 
Washington Office has 
produced real results for 
optometry and sent a 
powerful message to our 
friends and foes in the 
nation's capital." 

A top priority for the 
Bush administration and 
powerful business inter¬ 
ests, The Health Insurance 
Marketplace Modernization 
and Affordability Act (S. 
1955) was introduced in 
November by Sen. 
Michael Enzi (R-WI) and 
Sen. Ben Nelson (D-NE) 
to allow small businesses 
to form health insurance 
purchasing pools across 
state lines, and negotiate 
premiums with insurers. 

Although similar 
legislation - to create 
association health plans - 


was approved in the U.S. 
House several times over 
the last 10 years, it had 
never before advanced in 
the Senate. 

As approved by a 
Senate committee in 
March, S. 1955 would 
have allowed the newly 
created small business 
health plans to discrimi¬ 
nate against ODs and 
other providers, restrict¬ 
ing optometrists from 
providing medical eye 
care services for their 
patients. 

The AOA 
Washington Office, 
working closely with 
leaders and staff of affili¬ 
ates, responded by 
launching optometry's 
grassroots and direct lob¬ 
bying effort to change 
the bill or defeat it. 

Proponents, includ¬ 
ing the U.S. Chamber of 
Commerce, the National 
Association of Realtors 
and the National Eederal 


of Independent Business, 
said the measure could 
help many small busi¬ 
nesses provide health 
coverage for their 
employees in the same 
manner as large employ¬ 
ers who now provide 
self-insured employee 
health plans under the 
terms of the federal 
Employee Retirement 
Income Security Act 
(ERISA). The small busi¬ 
ness insurance bill was 
modeled in part on 
ERISA. 

However, to facili¬ 
tate formation of the 
multi-state purchasing 
pools, the legislation, as 
originally drafted, would 
have exempted the new 
small business plans 
from state mandated 
benefit laws and other 
state insurance regula¬ 
tion. 

The exemption from 
state insurance laws 
prompted other groups - 
including the American 
Cancer Society, the 
American Diabetes 
Association and the 
American Association of 
Retired Persons - to join 
with the AOA and other 
coalition partners to seek 
changes. 

Critics noted the 
new small business plans 
might not be required to 
cover important services 
from prostate cancer 
screening to maternity 
care which are mandated 
for coverage under state 
insurance laws. 

AOA and other 
provider groups have 
long contended ERISA 
plans hinder beneficiary 
access to care by side¬ 
stepping state insurance 
regulations. AOA, in par¬ 
ticular, has noted that 
ERISA plans often bar 
optometrists from their 
eye care provider panels, 
effectively making eye 
care less accessible to 
plan enrollees. 

As Senate floor 
action on the bill 
approached, the legisla¬ 
tion became the subject 
of widespread media 
coverage and even 
advertising campaigns 




AOA Keyperson Mark Nordin, O.D., center, 
meets with Sen. Mitch McConnell (R-KY). 
Also at the meeting are, from left, John 
McCarthy; Kim Nordin, O.D.; and KOA 
President Steve Compton, O.D. 


by the business groups 
backing the bill and also 
by some opponents. 

Although 

Republican leaders in the 
Senate had placed 
S. 1955 on a fast track for 
passage, it suffered a 
likely fatal setback on 
May 11 when 
Republicans fell five 
votes short of the 60 nec¬ 
essary to end a procedur¬ 
al challenge by 
Democrats. The vote was 
55-43, largely along party 
lines. 

Optometrists in 
Washington 

With involvement of 
the 230 optometrists and 
students in Washington, 
DC, in early May for the 
AOA Congressional 
Advocacy Conference 
(see related article, page 
1), AOA intensified its 
efforts to secure changes 
to S. 1955. 

Experienced 
Keypersons, including 
Roger Jordan, O.D., of 
Gillette, WY (Keyperson 
to Sen. Enzi); Dick 
Powell, O.D., of Lincoln, 
NE (Keyperson to Sen. 
Nelson); Bradford Smith, 
O.D., of Augusta, ME 
(Keyperson to Sen. 


Collins); and Jeff 
Gonnasson, O.D., of 
Anchorage, AK 
(Keyperson to Sen. 
Murkowski) helped win 
support from their key 
senators for the inclusion 
of strong, AOA-backed 
provider non-discrimina¬ 
tion protections in the 
bill. 

As the vote on S. 

1955 approached, the 
AOA Washington Office 
learned that Sens Enzi, 
Nelson, Collins, and 
Murkowski would back 
non-discrimination safe¬ 
guards that would be 
added to the bill to pro¬ 
tect patient access to eye 
and vision care as well as 
protect optometrists' 
right to provide that 
care. 

These AOA 
Keypersons' successful 
S. 1955 lobbying efforts 
are reflected in the 
Collins-Murkowski 
amendment which was 
specifically designed to: 

Safeguard state 
health care provider free¬ 
dom of choice and non¬ 
discrimination laws 
ensuring patient access 
to optometrists. 

Prohibit discrimina- 

See Victory, next page 



From left. Rep. Frank LoBiondo (R-NJ) 
and AOA Trustee Randy Brooks, O.D. 


14 • AOA NEWS 

















Alice Sterling, O.D.; Rep. Connie Mack (R-FL); 
and Wanda Baston, O.D. 


The Kentucky Optometric Association delegation flanks Rep. Ben 
Chandler (D-KY). 



Victory, from page 14 


tion by plans with respect 
to provider participation 
and re-imbursement. 

❖ Ensure that medical 
eye care services now 
performed by 
optometrists, including 
diagnosis and treatment 
of glaucoma, diagnosis 
and treatment of infec¬ 
tious ocular diseases, 
diagnosis of retinal eye 
disorders, treatment of 
ocular trauma and 
removal of foreign bodies 
from the eye, will be 
available to patients who 
would obtain health 
insurance coverage under 
any small business health 
plans organized under S. 
1955. 

Hymes said the 
agreement on protections 
for optometrists, reached 
in the days prior to the 
May 11 procedural vote, 
would have been critical 
had the bill survived the 
vote and advanced 
toward enactment. 

Provider nondiscrim¬ 
ination protections are a 
top priority for the AOA 
in Washington, DC, par¬ 
ticularly as new instances 
of discrimination against 


ODs in Medicare man¬ 
aged care plans are 
uncovered. 

'The AOA-backed 
Collins-Murkowski 
amendment to S. 1955 
will help set a new stan¬ 
dard for future debate in 
Congress over provider 
discrimination by insur¬ 
ers," Hymes said in an e- 
mail bulletin to AOA 
Keypersons. 

The amendment was 
strongly opposed by 
organized medicine as 
well as other special 
interests who were not 
only early backers of 
S. 1955 but supported the 
more far-reaching associ¬ 
ation health plan bills 
passed by the House of 
Representatives in recent 
years. 

Hymes also credited 
an "overwhelming" 
response from AOA 
members who were 
asked to express their 
concerns to their senators 
by using the e-mail mes¬ 
saging provided though 
the AOA Legislative 
Action Centers on the 
AOA Web site 
{www.aoa.org). 



From lefty Rep. John Boozmon, O.D.y (R-AR); 
Audie TeaguOy O.D.; and Rep. Mike Ross (D-AR). 



U.S. Senator Christopher (Kit) Bond (R-MO) 
addresses the AOA Congressional 
Conference. 



Thomas L. Limy O.D.y 
of California 
receives the PAC Rep 
of the Year Award 
from Sheilah TituSy 
O.D. 



New in Practice - 

Panel of Experts Series 






Bolster ><Kir confidence 
and pnacUce niana;:i‘fiient sawy 
b\ ulteiidm^ Uie In Practice - Panel 
of Experts Series at Optometry's 
Mt*etin}’^'* in I.as V’e^as, Nevada on June 
24. 2<NK». Kase<l on the new practitioner 
series ottered in the past, panels of experts 
Hill discuvs a ran}*e <if popular practice 
manauement topics that impact 
optometrists Just starting their careers or 
pri'parin^ to chan(;e practice settings. 

This pnntnim is available thanks to a 
t*enenius urant }dven hy CTKA Vision, a 
No\artis C ompany. 

Si^n up for one or more sessions: 

• Billing and C'oding, Course # O.KMI 
(leeSlOi 

• Stair Management, Course # 0310 
iFee $IOi 

• Financial Management, C'oiirsc^ # 0320 
(Fee 1»I0> 

• C'ontracts and Ileuses, I’oursc* # 0330 
(Fee$Hh 


AO.\ member and non-member OIK ma\ 
pre-register for one or more sessions. 
Students ma> sign up to attend one or 
more cmirse scissions on-site at the course 
niom IcKalion on June 24 based on 
availahilit}. 


Vtsion 




Or fur infi^nnaOnn, 

mnlarl l or 

|.ttOIMh5-2:P). If I 


C^9lom0lry% 
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From left, AOSA President Caleb 
Schoonover; John Breiwa, O.D.; and AOSA 
Vice President and Legislative Action 
Committee Chair Tracy Jacobsen. 



From left, John Breiwa, O.D.; Rep. Ben 
Chandler (D-KY); and Bill Reynolds, O.D. 


Message, from page 1 


From left. Sen. 
Christopher Kit Bond 
(R-MO); and Tom 
Cullinane, O.D. 


heard. 

Rose Betz, O.D., 
AOA-PAC chair, said 
the Keyperson network 
has a ''Boots on the 
Ground" philosophy 
that gets a lot accom¬ 
plished. 

"Participation is key 
to optometry's advocacy 
efforts in Washington," 
said Dr. Betz. 
"Involvement in the leg¬ 
islative process does 
make a difference." 

The effectiveness of 
the Keyperson network 
was evidenced in the 
influence the AOA 
gained as senators con¬ 
sidered S. 1955 and the 
AOA-backed Collins 
Murkowski provider 
non-discrimination 
amendment in the days 
following the confer¬ 
ence. (See related story) 

Keypersons' visits 
to Senate offices helped 
secure new support for 
the AOA's successful 
effort to change or 
defeat the bill and to 
highlight instances of 
discrimination against 
ODs by health plans. 

The conference 
highlighted a range of 


other important legisla¬ 
tive and political issues 
such as urging a new 
Federal crackdown on 
prescription verification 
abuses by contact lens 
sellers, the need for 
Federal legislation to 
bolster state children's 
vision initiatives, 
expanision of optometry 
services in the veterans 
health system and inclu¬ 
sion of ODs in the 
National Health Service 
Corps student loan re¬ 
payment program. 

Michele Haranin, 
O.D., chair of the AOA 
Federal Relations 
Committee, cited the 
enactment in 2005 of 
AOA-backed legislation 
to ban the unregulated 
sale of decorative con¬ 
tact lenses as a key 
achievement of last 
year's AOA 
Congressional 
Advocacy Conference. 

As Dr. Haranin 
noted, the Enzi- 
Boozman decorative 
contact lens consumer 
protection law gained 
momentum after ODs 
contacted every Senate 
and House office to pro¬ 
vide information about 
the dangers of the unsu¬ 
pervised use of decora¬ 
tive contact lenses, par¬ 
ticularly by young peo¬ 
ple. 

The bill was 
approved by the Senate 
and the House just prior 
to Halloween 2005, and 
then signed into law by 
President Bush (Public 
Law 109-110). 

Dr. Haranin read a 
statement the AOA 
received from Sen. Mike 
Enzi (R-WY), the chair¬ 
man of the Senate 
Health committee, after 


the White House bill 
signing of the Enzi- 
Boozman decorative 
contact lens law, "The 
AOA's commitment to 
making [decorative con¬ 
tact lens safetyl a top 
legislative priority was 
critical to its 
success.. .Your assistance 
proved vital in passing 
this important legisla¬ 
tion." 

AOA Washington 
Office Director Jon 
Hymes discussed high- 
priority efforts under 
way to ensure that the 
Federal Trade 
Commission continues 
to closely monitor the 
prescription verification 
practices of the online 
and direct mail contact 
lens sales industry. 

Last October, after 


receiving hundreds of 
complaints from ODs, 
the FTC issued a warn¬ 
ing letter to 1-800 CON¬ 
TACTS involving its 
verification practices. 

In responding to the 
FTC, the company stat¬ 
ed that other sellers 
were to blame and cited 
the AOA's influence in 
Washington as the rea¬ 
son the company had 
been targeted by the 
FTC. 

Keypersons attend¬ 
ing the conference were 
asked to inform mem¬ 
bers of Congress of their 
own experiences with 
and complaints about 
contact lens sellers 
when urging support 
for strong enforcement 
of prescription verifica¬ 
tion safeguards for con¬ 
tact lens patients. 

Hymes also updat¬ 
ed Keypersons on the 
AOA-backed H.R. 2238, 
the Children's Vision 
Improvement and 
Learning Readiness Act, 
which was introduced 
last year by Reps. Bill 
Pascrell (D-NJ) and 
Ileana Ros-Lehtinen (R- 
FL). 

The bill already has 
gained nearly 200 co- 

See Message, next page 




Alice Sterling, O.D.; and Rep. Adam Putnam 
(R-FL) 



From left, John Breiwa, O.D.; Rep. Bill 
Pascrell (D-NJ); Kentucky Optometric 
Association Executive Director Darlene Eakin; 
and AOA Trustee Randy Brooks, O.D. 
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AOA Federal 
Relations Committee 
Choir Michele 
Horonin, O.D. 


From left, AOA Trustee Randy Brooks, O.D.; AOA Secretary 
Treasurer Pete Kehoe, O.D.; AOA PAC Director Noel Brazil; and 
Rep. Tim Murphy (R-PA). 


AOA-PAC has raised 
$619,204 on its 
way to a goal of 
$1.5 million. To 
support AOA-PAC or 
become port of 
AOA's Keyperson 
network, visit 
www.aoa.org/ 
x2258.xml, call 
AOA's Washington 
Office at (703) 739- 
9200, or e-mail 
NBrazil@aoa.org. 


U.S. Representatives 

Rep. John Boehner (R-OH) 

Rep. John Boozman (R-AK) 
Rep. Jeb Bradley (R-NH) 

Rep. Ben Chandler (D-KY) 

Rep. Kay Granger (R-TX) 
Speaker J. Dennis Hastert (R-IL) 
Rep. Frank LoBiondo (R-NJ) 
Rep. Connie Mack (R-FL) 

Rep. Bill Pascrell (D-NJ) 

Rep. Adam Putnam (R-K) 

Rep. Ileana Ros-Lehtinen (R-FL) 
Rep. Patrick Tiberi (R-OH) 

Rep. James Walsh (R-NY) 

Rep. Henry Waxman (D-CA) 


From left, John Coble, O.D.; Texas Optometric Association Executive 
Director Bj Avery; AOA Trustee Ron Hopping, O.D.; Rep. Joe Barton 
(R-TX); Tom Annunziato, O.D.; and Wiley Curtis, O.D. 


U.S. Senators 

Senator Christopher Bond (R-MO) 

Senator Thomas Carper (D-DE) 

Senator Hillary Rodham Clinton (D-NY) 

Senator Susan Collins (R-ME) 

Senator Kent Conrad (D-ND) 

Senator Michael Enzi (R-WY) 

Senator Ben Nelson (D-NE) 

A reception was also held in honor of Rep. 
Joe Barton (R-TX) and the Energy and Commerce 
Committee during the conference. 


From left, Audie Teague, O.D.; Rep. Mike Ross (D-AR); 
and AOA-PAC Chair Rose Betz, O.D. 


Message, from page 16 


sponsors in the U.S. 
House, though as 
Hymes stated, more 
support is needed to 
make children's vision 
and comprehensive eye 
exams a priority at the 


Federal level. 

Attendees were 
urged to ask their repre¬ 
sentatives to join the co¬ 
sponsor list of this 
bipartisan, pro-learning 
measure. 


AOA honors lawmakers 

Several lawmakers have been strongly sup¬ 
portive of optometry. 

To honor them, the AOA Congressional 
Health Leadership Awards were presented 

Each of these congressmen/women and sena¬ 
tors received the AOA Health Care Leadership 
Award at the 2006 AOA Congressional 
Advocacy Conference: 


From left, AOSA Vice President Tracy 
Jacobsen; NSU College of Optometry student 
Chris Wolfe; Brad Blumenstock, O.D.; Sen. 
Ben Nelson (D-NE); and Dick Powell, O.D. 
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Direct lines to AOA: 

A new phone system 
allows AOA members to 
reach AOA staff directly. 
For St. Louis staff, dial 
314 983-XXXX, where 
the four digits are the 
four digit extension code 
listed. 



Calling AOA? 

Help us serve you 
better. 

When calling, if you 
leave a message be sure 
to include information on 
whether the number is 
for your home or office 
and from what time 
zone you are calling. 
Better, include informa¬ 
tion on the best time for 
AOA staff to return your 
call. 


Getting in touch with AOA 


A da's volunteer 
structure is 
supported by 
96 staff. For more 
information on 
ADA's programs 
and services, you 
may contact the 
staff at the follow¬ 
ing numbers. 

Accounts Payable 

800-365-2219x4248 

Accounts Receivable 

800-365-2219x4239 

Accreditation Council on 

Optometric Education 

800-365-2219x4246, 

x4223 or x4262 

JLUrbeck@aoa.org 

WJReclcl@aoa.org 

TAWirth@aoa.org 



Address Changes 

800-365-2219x4112 
(Leave message) 
AclclressChange@aoa.org 

AOA News 

800-365-2219x4216 

RAFoster@aoa.org 

RFPieper@aoa.org 

TLOverton@aoa.org 

AOA Political Action 
Committee 

703-739-9200 

NBrazil@aoa.org 

Aviation Vision 

800-365-2219x4244 

JLWeaver@aoa.org 

Awards (Member Records) 

800-365-2219x4238 

MemberServices@aoa.org 

Career Guidance 
Materials 

800-365-2219x4260 

SKMeyer@aoa.org 

Children's Vision Topical 
Interest Group (TIG) 

800-365-2219x4225 

SDBrown@aoa.org 

Classified Advertising 

212-633-3986 

K.Spurlock@elsevier.com 

Clinical Care Information 

800-365-2219x4209 or 
x4244 

HNJohnson@aoa.org 

JLWeaver@aoa.org 

Clinical Practice 
Guidelines 

800-365-2219x4237 or 
x4244 

BTKowa I czy k@aoa. o rg 


Commission on 
Para optometric 
Certification 

800-365-2219 x4135, x4210 

DMByrcl@aoa.org 

SAIclerson@aoa.org 

Communications Group 

800-365-2219x4212 

SMWasserman@aoa.org 

Contact Lens and Cornea 
Section 

800-365-2219x4137 or 
x4224 

LJRickarcl@aoa.org 

Continuing Education: 

Opt. CE-Other Assns. 

800-365-2219x4117 

ILAMO@aoa.org 

Credits-AOA CE 

800-365-2219x4256 

Council on Research 

703-739-9200 

AmOptCOR@aol.com 

Diabetes Initiative - CMS 

703-739-9200 

KHipp@aoa.org 

Endowment Fund 

800-365-2219x4134 

LABoylancl@aoa.org 

Environmental/ 
Occupational Vision 

800-365-2219x4244 or 
x4209 

J LWea ve r@aoa.org 

Ethics and Values 

800-365-2219x4232 

LPCarslick@aoa.org 

Event Calendar 

EventCalenclar@aoa.org 

Eye Care Benefits 

703-739-9200 

TWeaver@aoa.org 

Federal Government 
Relations Center 

703-739-9200 

JFHymes@aoa.org 

Finance Center 

Accounts Payable 
800-365-2219x4248 
Accounts Receivable 
800-365-2219x4239 

Geriatrics/Nursing 

Facility 

800-365-2219x4237 

BTKowalczyk@aoa.org 

Hospital Practice 

800-365-2219x4237 

BTKowalczyk@aoa.org 

Industry Relations 

800-365-2219x4133 
R AB ra u n s@a oa.org 

Infants' & Children's 
Vision Coalition 

800-365-2219, x4245 or 
x4244 

J LWea ve r@aoa.org 

InfantSEE^'^ 

800-365-2219x4286 

lnfantSEE@aoa.org 

Insurance 

800-678-9262 

TWeaver@aoa.org 

Keyperson Program 

703-739-9200 

NBrazil@aoa.org 

Legal Aspects of Practice 

800-365-2219x4236 
EAOrtmann-Vincenzo@aoa.org 
Library (ILAMO) 

800-365-2219 
Information and Loans 
x4117, 4118, 4102, or 
4104; 


Calendar of Meetings x41 17 
Visionlink x4102 
ILAMO@aoa.org 

Low Vision 
Rehabilitation Section 

800-365-2219x4225 

SDBrown@aoa.org 

Managed Care 

703-739-9200 

TWeaver@aoa.org 

Media Relations 

800-365-2219x4263 

SLThomas@aoa.org 

Medicare Coding 

703-739-9200 

Medicare Policy 

703-739-9200 

KHipp@aoa.org 

Member Records (AOA) 

800-365-2219x4131 

MemberRecords@aoa.org 

Member Services 

800-365-2219x4238, x4111 
MemberServices@aoa.org 

Memorials and Tributes 
(Book of Memory) 

AOA Endowment Fund 
800-365-2219x4134 
LABoyland@aoa.org 

Museum 

800-365-2219x4102 

LJDraper@aoa.org 

National Diabetes Month 
Program (November) 

800-262-3947 (Nov.) 
AmOptCOR@aol .com 

New Technology 

800-365-2219x4244 or 
x4209 JLWeaver@aoa.org 

Ophthalmic Standards 

800-365-2219x4244 or 
x4209 

HNJohnson@aoa.org 
J LWea ve r@aoa.org 

Optometric Leadership 
Institute 

800-365-2219x4110 

LMBaumstark@aoa.org 

Optometric Recognition 
Awards (ORA) 

800-365-2219x4258 or 

x4260 

ora@aoa.org 

Optometry: 

Journal of the AOA 

412-749-2568 
PBFreeman@aoa.org 
Optometry's Meeting™ 

General information 
800-365-2219x4214 
DMGittemeier@aoa.org 
Education 

800-365-2219x4254 

SASmith@aoa.org 

Exhibits 

800-365-2219x4255 
KERodrigue@aoa.org 
Student Programs 
800-365-2219x4251 
LLTeasdale@aoa.org 
Optometry's Career 
Center® (OCC) 
800-365-2219x4107x4111 
OCC@aoa.org 
Order Department 
To Place An Order: 
800-262-2210 
Business Cards/Office Forms: 
800-365-2219x4132 
JRPayne@aoa.org 
Payment Inquiries: 
800-365-2219x4239 


Para optometric Section 

800-365-2219x4222 

TLRemington@aoa.org 

Pediatrics/Binocular 

Vision 

800-365-2219x4209 
HNJohnson@aoa.org 
J LWea ve r@aoa.org 

Practice Assistance 
Program 

800-365-2219x4151 

LDSmith@aoa.org 

Practice Management 
Materials 

800-365-2219x4151 

LDSmith@aoa.org 

Practice Strategies 

800-365-2219x4267 

RFPieper@aoa.org 

Primary Care 

800-365-2219x4209 or 
x4244 

HNJohnson@aoa.org 
J LWea ve r@aoa.org 

Professional Relations 

703-739-9200 

KHipp@aoa.org 

Public Health Issues 

703-739-9200 
AmOptCOR@aol .com 

Public Relations 

800-365-2219x4176 

JMMahoney@aoa.org 

SLThomas@aoa.org 

Refractive Surgery 
Topical Interest Group 
(TIG) 

800-365-2219x4225 

SDBrown@aoa.org 

Quality Assessment and 
Improvement 

800-365-2219x4237 

BTKowalczyk@aoa.org 

Save Your Vision Month 

800-365-2219x4176 

JMMahoney@aoa.org 

Seal of Acceptance 

800-365-2219x4244 or 
x4209 

HNJohnson@aoa.org 
J LWea ve r@aoa.org 

Sports Vision Section 

800-365-2219x4107 

DBKincaid@aoa.org 

State Licensure/ 

State Optometry Laws 

800-365-2219x4266 or 
x4236 

SLCooper@aoa.org 

Student and Faculty 
Programs 

800-365-2219x4106 

LWBergman@aoa.org 

Surveys 

800-365-2219x4238 

Memberservices@aoa.org 

Third Party Issues 

703-739-9200 

TWeaver@aoa.org 

Travel Reimbursement 

800-365-2219x4239 

VAN - Vision Awareness 
Network (formerly AFVA) 
800-365-2219x4226 
Dfox@aoa.org. 

VISION USA 

800-365-2219x4261 

VISIONUSA@aoa.org 

Web Site Information 

800-365-2219x4219 

GCWilton@aoa.org 
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WCO recommends Transitions 
program for optometric curricula 


A S part of its com¬ 
mitment to 
advocate the 
highest standards for 
international optometric 
education, the World 
Council of Optometry 
(WCO) has announced 
that it will recommend 
Transitions' Partners In 
Education Healthy Sight 
Counseling education 
program to be incorpo¬ 
rated into optometry 
school curricula. 

The Healthy Sight 
Counseling curriculum 
introduces an integrated 
approach to healthy 
sight that promotes cus¬ 
tomized vision correc¬ 
tion, maintenance and 
preventive eye care, and 
increased professional 
and patient awareness 
of eye health through 
education. 

The announcement 
was made at a joint 
press event held during 
the MIDO International 
Optics, Optometry and 
Ophthalmology 
Exhibition at the Milan 
Eair Grounds. 

"The global practice 
and profession of 
optometry is constantly 
evolving, so quality 
education is of ever- 
greater importance to 
prepare the next genera¬ 
tion of optometrists," 
said Vic Connors, O.D., 
president, WCO, in 
announcing the WCO's 
recommendation with 
Bette Zaret, vice presi¬ 
dent, global strategic 
marketing. Transitions 
Optical, Inc. and Denis 
Eisk, director of clinical 
education. Transitions 
Optical, Inc. 

"Healthy Sight 
Counseling curriculum 
presents a comprehen¬ 
sive practice methodolo¬ 
gy for optometry stu¬ 
dents, offering them a 
model for every patient 
encounter that will help 
them provide a lifetime 
of healthy sight of their 
patients," Eisk said. 


Transitions Optical 
submitted the Healthy 
Sight Counseling cur¬ 
riculum to the World 
Council of Optometry 
Education Committee, 
chaired by George Woo, 
president of the Hong 
Kong Society of 
Professional 
Optometrists . 

The curriculum was 
reviewed by the com¬ 
mittee, which supported 
the principles of 
Healthy Sight 
Counseling and then 
recommended it for 
inclusion in optometry 
programs. At the press 
event. Woo cited the 
curriculum's solid peda¬ 
gogy and relevance to 
practitioners. 

The Healthy Sight 
Counseling curriculum 
was authored by AOA 
Clinical Care Group 
Director Jeffrey Weaver, 
O.D., Timothy Wingert, 
O.D., and Eeike Grit, 
BSc, DSc, EOOptom. 

A successful pilot of 
the curriculum was con¬ 
ducted with students at 
the University of 
Missouri-St. Louis, 
School of Optometry. 

Dr. Weaver, speak¬ 
ing at the press event, 
noted that the curricu¬ 
lum explored positive, 
current trends in optom- 
etry. 

"The emphasis in 
the practice of optome¬ 
try worldwide is pro¬ 
gressing to that of pri¬ 
mary health care," said 
Dr. Weaver. "Healthy 
Sight Counseling adopts 
that primary care 
model, while offering a 
comprehensive 
approach to vision care 
and vision wear that 
considers quality of 
vision and ocular health 
concerns, as well as the 
preventative or thera¬ 
peutic benefits of eye 
wear." 

The Transitions 
Partners In Education 
Healthy Sight 


Counseling curriculum 
is available for optome¬ 
try schools or as accred¬ 
ited continuing educa¬ 
tion modules. Eisk 
noted that the curricu¬ 
lum is complemented 
by an array of support 
materials. 

Eor information, 
e-mail education® 
transitions, com. 


Vic Connors, O.D., 
president of the 
World Council of 
Optometry, 
announces the selec¬ 
tion of the 
Transitions curricu¬ 
lum at a press con¬ 
ference May 5 in 
Milan. 



1 Month and counting... 


By Dick Schuck, O.D. 

Member, Congress Executive 
Committee 

Optometry's Meeting'^'^ has 
always had a lot to offer members 
and now it is offering even more! The 
exhibit hall has become one of the 
highlights of Optometry's Meeting"^"^. 

As Optometry's Meeting"^"^ has grown, 
so have the number of exhibitors and 
the size of the exhibit hall. 

In our exhibit hall, you can find 
everything that is needed to practice 
optometry in today s demanding 
world, from the newest and most inno¬ 
vative equipment to reference books 
and services. If you want it, we have 
it! 

We have some fun events and raf¬ 
fles in this year's exhibit hall and thou¬ 
sands of dollars worth of giveaways. 

On Thursday, we are having an 
International Wine & Cheese reception 
from 4 p.m. to 7:30 p.m., sponsored 
by Hoya. 

Friday is "Buck-a-Beer" night from 
4:30 p.m. to 6 p.m., with domestic 
bottles of beer for just one dollar, cour¬ 
tesy of AOA. 

Hoya is again giving away one 
Philips 42" HD-Ready, Plasma TV 
EACH DAY the exhibit hall is open. 

Money to Burn is back and even 
better...We are raffling more than 
$13,000 in cash and money-saving 
coupons in the exhibit hall. 

Don't forget one of the most appre¬ 
ciated exhibit hall crowd pleasers, the 
Marchon-sponsored lunch coupon 
(good for Friday or Saturday) in the 
exhibit hall. 

AOA has sponsored its share as 
well. With the bingo card giveaway, 
you could win a suitcase packed full of 
travel essentials. A special monetary 



drawing for stu¬ 
dents and paraop- 
tometrics will take 
place each day in 
the hall. 

You could also 
win a free trip to 
Boston to attend the 
2007 Optometry's 
Meeting™ by filling 
out your Attendee Survey, which you 
will receive via e-mail directly after the 
meeting. 

As you can surely see, there are 
plenty of opportunities to win great 
prizes again this year. 

Be sure to stop by the AOA booth 
(#561), where AOA staff and volun¬ 
teers will fill you in on the important 
happenings at AOA and send you off 
with a commemorative pin... a hot col¬ 
lector's item for some! 

Also, don't forget to stop by booth 
#377 for your free and stylish 
Optometry's Meeting"^"^ t-shirt spon¬ 
sored by Vista kon. 

The VisionWeb Cyber Cafe 
(#1152) is located in the exhibit hall 
as well. Say "hello" to VisionWeb rep¬ 
resentatives and feel free to surf the 
Internet or check your e-mail. 

Exhibitors have invested a lot of 
money for the privilege of being in the 
exhibit hall, and AOA and AOSA 
appreciate their support. Without 
exhibitor support, we would have to 
raise dues or reduce services now 
offered to our members. Stop by and 
thank the exhibitors for their contin¬ 
ued support at Optometry's Meeting"^"^. 
While you are at it, purchase some 
needed items and help make this 
exhibit hall the best buying exhibit hall 
in the industry! 

SEE YOU IN LAS VEGAS! 
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Advanced Medical 
Optics 

Alcon 

Allergan 

Bausch & Lomb 

CIBA Vision Corporation 

CooperVision 

Essilor of America 

HOYA Vision Care 

Luxottica Group 

Marchon Eyewear 

Optos 

Signet Armorlite 

TLC Vision Corporation 

Transitions Optical 

Vision Service Plan 

VisionWeb 

Vistakon, division of 
Johnson & Johnson 
Vision Care 


Industry Profile is a 
regular feature in 
AOA News allowing 
participants of the 
Ophthalmic Council 
to express 

themselves on issues 
and products they 
consider important 
to the members of 
AOA. 


Industry Profile: 
Luxottica 

Working Together 

At Luxottica, our commitment toward working 
together with optometry and optometrists continues to 
grow stronger. The private optometric practitioner 
has been, and continues to be, one of our largest 
customer categories—and essential to our success. 

In support of our commitment, we have put into 
action a wide variety of initiatives for 2006 designed 
to help move forward private practitioners' goals of 
better patient care and bringing quality vision and 
eye health services to people around the world. 
Learning through education. In an effort to assist 
professional practitioners in broadening their skills and 
scope of knowledge, Luxottica is involved in a number 
of learning tracks that include sponsorship of continu¬ 
ing education courses... funding of educational 
CD's... educational modules... live CE seminars... and 
more. Luxottica-supported education initiatives are 
designed to help enhance patient care... raise prac¬ 
tice professionalism... and increase awareness of eye 
health issues among people of all ages. 

Growing through preventative care pro¬ 
grams. Promoting patient compliance... enhancing 
patient satisfaction... increasing patient retention... 
helping to prevent UV-associated eye diseases... 
these are the objectives of Sun Center 2006, a com¬ 
prehensive sunwear program designed to help 
enhance the likelihood that patients regularly use the 
sunwear prescribed. Prestigious designer and brand 
name sunwear collections... dynamic displays and 
merchandising materials... and comprehensive train¬ 
ing seminars all help to ensure that even the most dis¬ 
criminating patients consider sunwear not only vital 
to their eye health... but one of their most cherished 
fashion accessories. 

Helping through community outreach. 

'Giving back' to the vision care community is an 
essential part of Luxottica's Working Together commit¬ 
ment. This is the third consecutive year Luxottica has 
worked with the American Optometric Association in 
support of the community health outreach projects of 
the Healthy Eyes Healthy People^^ program. This 
year, Luxottica granted funds to all 24 of the projects 
reviewed and recommended by the AOA's Healthy 
Eyes Healthy People^^ Oversight Committee. 

Programs range from vision care for the homeless to 
preschool vision screenings, comprehensive eye 
examinations and diabetes awareness projects. 
Giving through global consciousness. Sharing both 
time and talents in helping to improve the vision and 
ocular health of people around the world is part of 
Luxottica Foundation's Give the Gift of Sight pro¬ 
gram. Gift of Sight volunteers recycle used glasses 
and serve on domestic or international missions 
bringing free vision screenings, eye exams, and 
glasses to those who need them most. The Gift of 
Sight program encourages optometrists in private 
practice to join with Luxottica in collecting frames 
and donating their time and professional skills to mis¬ 
sions here and abroad. The participation of private 
practitioners will significantly increase the reach of 
this extraordinary program, providing greater access 
to eye care services in areas where they are virtually 
non-existent. 

Learning... Growing... Helping... Giving... 

you can expect that the full scope of Luxottica's com¬ 
mitment toward working together with private practi¬ 
tioners will continue to expand. 


Actor Philip 
Seymour Hoffman 
wears Prada style 
PR 52FS on the set 
of "Mission: 

Impossible III." 

Hoffman plays 
character Owen 
Davian, an interna 
tional weapons 
and information 
provider. 

VSP to provide eye 
care benefit coverage 
to federal employees 



T he U.S. Office of 
Personnel 
Management 
selected Vision Service 
Plan (VSP) to offer eye 
care benefit coverage to 
over 8 million federal 
employees, retirees, and 
eligible dependents. 

This is the first time 
federal workers and 
retirees will be able to 
purchase comprehen¬ 
sive eye care coverage. 

Enrollment for the 
plan, which will provide 
an annual eye exam and 
coverage for spectacles 
or contact lenses, will 
begin in November 
2006. 

''We are delighted 
by the federal govern¬ 
ment's decision and 
commitment to provide 
quality eye care to fed¬ 
eral employees and 
retirees," said Rob 


Lynch, VSP president 
and incoming CEO. "It's 
important that from 
birth everyone receive 
an annual eye exam to 
not only check their 
vision, but to screen for 
diseases such as macu¬ 
lar degeneration, 
cataracts, and diabetic 
retinopathy. VSP has the 
resources, doctor net¬ 
work, employees, and 
systems in place to 
deliver exceptional per¬ 
sonalized eye care to 
potentially millions of 
federal employees and 
retirees." 

Eederal employees 
and retirees who enroll 
in the eye care plan will 
have access to VSP's 
nationwide network of 
more than 32,000 doctor 
access points. Eor more 
information about VSP, 
visit www.vsp.com. 



The 2006 Michael Kors eyewear collection, 
distributed by Marchon, adds modern flair to 
classic styling. Style MKS523 features elegant 
metal corners inspired by vintage luggage. 
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_ Industry News 

Vistakon launches new ads featuring 
TV and Olympic personalities 



istakon launched 
a new series of 
ads for its 
Acuvue® Oasys with 
Hydraclear Plus™ con¬ 
tact lenses last month. 

The campaign fea¬ 
tures Access Hollywood 
anchor Nancy O'Dell 
and Olympic silver 
medalists Tanith Belbin 
and Ben Agosto. 

The figure skaters 
were fit with Acuvue 
Oasys prior to compet¬ 
ing in the Olympics. 

Belbin had stopped 
wearing contact lenses 


after experiencing prob¬ 
lems while skating. 

"Dry air, wind, and 
the generally uncom¬ 
fortable atmosphere in 
indoor ice skating rinks 
made my eyes feel dry 
and uncomfortable and 
affected my ability to 
see clearly," Belbin said. 

"The moist feel and 
overall comfort of 
Acuvue Oasys made me 
forget I was wearing 
contact lenses, and that 
allowed me to focus my 
energies on my skating 
and not be distracted by 


my eyes. 

The ads encourage 
patients to talk to their 
eye care professional 
about the lenses, which 
are especially designed 
for challenging environ¬ 
ments, such as long 
hours of computer use, 
frequent ground or air 
travel, or everyday 
exposure to heated or 
air-conditioned environ¬ 
ments. 

The TV spots are 
available for viewing at 
www.acuvue.com and 
www.ecp.acuvue.com. 



The new Acuvue 
ads, as appearing 
on-line. 



Vistakon releases online quiz to reduce 
computer-related vision problems 


V istakon launched 
an interactive 
online quiz to 
help educate consumers 
about some common 
computer-related vision 
problems. 

Optometrists can 
use the tool with their 
patients to help reduce 
the development of 
such problems. 

According to a 
national survey, 75 per¬ 
cent of all jobs in the 
U.S. rely on computers, 
and most employees 
spend 72 percent of their 
time working on the 
computer during a typi¬ 
cal 40-hour work week. 

Studies have shown 
that the majority of 
those working at a com¬ 
puter experience some 
level of eye or vision 
problems. 

The increasing pop¬ 
ularity of smaller, 
portable gadgets may 
also contribute to visual 
fatigue and discomfort. 

"The unique charac¬ 
teristics and high visual 
demands of computer 
work and play make 
many individuals sus¬ 


ceptible to the develop¬ 
ment of eye and vision- 
related problems," said 
Jeffrey Anshel, O.D., 
author of Visual 
Ergonomics in the 
Workplace. "With the 
proliferation of portable 
electronic devices such 
as laptops, PDAs, and 
video game players, it's 
no surprise that eye care 
professionals are seeing 
more patients who com¬ 
plain of ocular discom¬ 
fort." 

Several studies 
show that visual symp¬ 
toms occur in 75-90 per¬ 
cent of computer work¬ 
ers, and that the yearly 
cost of treating the 
vision problems may 
approach $2 billion. 

In a national survey 
of optometrists, respon¬ 
dents indicated that 14 
percent of patients pre¬ 
sented with eye or 
vision-related symp¬ 
toms resulting from 
computer work. 

Dr. Anshel also 
offered the following 
advice for preventing 
and reducing the devel¬ 
opment of vision-relat¬ 


ed computer problems: 

Reduce glare— 
extraneous light is the 
greatest source of eye- 
strain for computer 
users 

Check your contact 
lenses—lenses such as 
Acuvue Oasys® with 
HydraclearTM Plus are 
designed for those 
using computers 

Adjust your moni¬ 
tor—place the center of 
the screen five to nine 
inches below your hori¬ 


zontal line of sight 

Take a break—take 
a 20 second break every 
20 minutes and focus 
your eyes on points at 
least 20 feet from your 
terminal 

Consult your eye 
care professional—fol¬ 
low the AOA recom¬ 
mendations for a yearly 
comprehensive eye 
exam. 

To view the online 
quiz, visit www.comput- 
erquiz.jnjvision .com. 



The 2006 Fendi sun collection is uniquely 
luxurious. The new Fendi sun shields and 
rimless styles incorporate the Fendi logo in 
innovative new ways and are distinctively 
Fendi. Shown is style FS 357. 


















Meetings 



For more meetings 
information, visit 
WWW. AO A N e ws. o rg. 

To submit an item, 
send a note to 
EventCalendar® 
aoa.org 


June 

UTAH OPTOMETRIC 
ASSOCIATION 
ANNUAL CONVENTION 
June 1-4, 2006 
The Canyons Resort 
Pork City, Utah 
Clive E. Watson 
801/364-9103 
uoa@xmission.com 
v/v/w. u to h eyed oc.org 

AMERICAN SOCIETY OF 

CORNEAL AND REFRACTIVE 

TECHNOLOGIES 

June 1-4, 2006 Scottsdale 

Resort and Conference Center 

Scottsdale, AZ. 

www.CRTSymposium.com. 

OEP CLINICAL CURRICULUM 
EXAMINING INFANTS & 
CHILDREN THROUGH AGE 3 
June 3-4, 2006 
Baltimore, MD 
www.babousa.org 

OPTOMETRIC PHYSICIANS 
OF WASHINGTON 
ADVANCED OCULAR 
THERAPEUTICS 
June 8-11, 2006 
Hilton Seattle Airport & 
Conference Center, Seattle 
Judy Bolzer 
425/455-0874 

OPTOMETRY ASSOCIATION 

OF LOUISIANA 

ANNUAL CONVENTION 

June 9-11, 2006 

The Lafayette Hilton & Towers, 

Dr. James D. Sondefur or 

Amanda Perry 

888/388-0675 

318/335-0675 

optla@bellsouth.net 

v/ww. optla.org 

VIRGINIA OPTOMETRIC 
ASSOCIATION 
2006 VOA ANNUAL 
CONVENTION & MIDDLE 
ATLANTIC CONT. 
EDUCATION CONFERENCE 
June 9-11, 2006 
Norfolk Waterside Marriott, 
Norfolk, VA 
804/643-0309 
voaeyedocs@aol .com 

ALASKA OPTOMETRIC 
ASSOCIATION 
AKOA SUMMER 
CONFERENCE 2006 
June 9-12, 2006 
Fairbanks Princess Riverside 
Lodge, Fairbanks, AK 
907/770-3777 
FAX: 907/272-7532 
akoa@alaska.com 
v/ww. a koa.org 


PENNSYLVANIA OPTOMETRIC 
ASSOCIATION, INC. 

POA SPRING EDUCATIONAL 
CONFERENCE 
June 10-11, 2006 
Hershey Lodge and 
Convention Center 
llene K. Sauertieg 
717/233-6455 
llene@poaeyes.org 

SOUTHERN COLLEGE OF 
OPTOMETRY 

GIL MORGAN-SOUTHERN 
COLLEGE OF OPTOMETRY 
GOLF CLASSIC AND 
CONTINUING EDUCATION 
June 11-12, 2006 
Tunica, MS 

800/238-0180, ext. 4 
ce@sco.edu 

www.sco.edu/scoclassic 

LIGHTHOUSE 

INTERNATIONAL 

LV02 - Comprehensive Clinical 

Low Vision Care 

LV04 -Low Vision Therapy 

June 13 -15, 2006 

New York, NY 

Cathy Czeto 

212/821-9487 

FAX: 212/821-9781 

cczeto@lighthouse.org 

www.lighthouse.org/ce 

GEORGIA OPTOMETRIC 
ASSOCIATION ANNUAL 
CONFERENCE 
June 15-18, 2006 
Amelia Island Plantation, 
Amelia Island, FL 
800/949-0060 
www.goaeyes.com 

THE 109TH ANNUAL AO A 
CONGRESS & 36TH ANNUAL 
AOSA CONFERENCE: 
OPTOMETRY'S MEETING™ 
June 21-25, 2006 
Las Vegas, Nevada 
Mandalay Bay Resort & Casino 
www.optometrysmeeting.org 

July 

AEA CRUISE SEMINARS - 

Gulf of Alaska, July 1-8, 2006 

Sapphire Princess 

Dr. Mark Rosanova, 888/638- 

6009 aeacruises.aol.com 

wvm.optometriccruiseseminars 

.com 

OEP FOUNDATION 
21ST ANNUAL JOINT 
CONFERENCE ON 
THEORETICAL AND CLINICAL 
OPTOMETRY (JCTCO) 

July 6-10, 2006 
Pacific University, 

Forest Grove, OR 

949/250-8070 

smcorngold@oep.org. 

38TH CONVENTION OF THE 

NATIONAL OPTOMETRIC 

ASSOCIATION 

July 11-16, 2006 

Cancun Beach & Golf Resort, 


877/394-2020 
FAX: 219/398-1077 
ccomer2@aol.com 
www.natoptassoc.org 

INDIANA OPTOMETRIC 
ASSOCIATION 2006 
Formulary Seminar 
July 12-13, 2006 
Ritz Charles, Carmel, IN 
Carolyn T. Winfree, 

(317) 237-3560 
Fax: (317)237-3564 
ctwinfree@cypressmail.com 
v/ww. ioa.org 

COLORADO VISION SUMMIT 
Sponsored by Colorado 
Optometric Association and 
OEP Foundation 
Steamboat Springs CO 
July 13, 2006-July 16, 2006 
www.visioncare.org 
303/ 863-9778 
Fax: 303/ 863-9775 
cvs@visioncare.org 

FLORIDA OPTOMETRIC 
ASSOCIATION 
2006 FOA ANNUAL 
CONVENTION 
July 13-16, 2006 
Marco Island Marriott, 

Marco Island, Florida 

Kellie Webb, 800/399-2334 

kellie@floridaeyes.org 

NATIONAL GLAUCOMA 
SYMPOSIUM WEST, Newport 
Beach, CA. July 15-16, 2006. 
877-825-2020, 
info@neconferences.com, or 
www.neconferences.com. 

AEA CRUISE SEMINARS - 

Scandinavia 

July 15-22, 2006 

Sea Princess 

Dr. Mark Rosanova 

888/638-6009 

aeacruises.aol.com 

www.optometriccruisesemi- 

nars.com 

OEP CLINICAL CURRICULUM 
VT/LEARNING RELATED 
VISUAL PROBLEMS 
July 16-19, 2006 
Memphis, TN 
v/ww. babousa.org 

NORTHERN ROCKIES 
OPTOMETRIC CONFERENCE, 
July 20-22, 2006 Snow King 
Conference Center, Jackson, 
WY, wv/w.NROCMeeting.com 
307/637-7575 
Contact: Dan Lex 

OPTOMETRIC PHYSICIANS 
OF WASHINGTON 
EYE SYMPOSIUM 
NORTHWEST 
July 20-22, 2006 
Dolce Skamania Lodge, 
Stevenson, WA 
Judy Balzer 
425/455-0874 


OEP FOUNDATION 
CONFERENCE ON CLINICAL 
VISION CARE 
July 21-23, 2006 
Memphis, TN 
513/661-8877 

AEA CRUISE SEMINARS - 

Grand Mediterranean 

July 27-August 8, 2006 

Grand Princess 

Dr. Mark Rosanova, President 

888/638-6009 

aeacruises.aol.com 

www.optometriccruisesemi- 

nars.com 

OEP CLINICAL CURRICULUM 
VT/VISUAL DYSFUNCTIONS 
July 27-31, 2006 
Baltimore, MD 
www.babousa.org. 

ALABAMA OPTOMETRIC 

ASSOCIATION 

GULF COAST SUMMER 

CONFERENCE 

July 28-29, 2006 

Hilton Sandestin Beach Golf 

Resort & Spa 

334/273-7895 

lori@alaopt.com 

www.alaopt.org 

MICHIGAN OPTOMETRIC 
ASSOCIATION 
1 lOTH ANNUAL 
CONVENTION & SUMMER 
EDUCATIONAL SEMINAR 
July 28-30, 2006 
Grand Traverse Resort, 

Acme, Michigan 
William D. Dansby, CAE 
517/482-0616 
FAX: 517/482-1611 
mioptoassn@aol.com 

SACRAMENTO VALLEY 
OPTOMETRIC SOCIETY 
TAHOE SEMINAR, July 28-30, 
2006 Embassy Suites Resort, 
South Lake Tahoe, CA. 
jerrysue@SVOS.info 
926/447-0270 
www.SVOS.info Room reser¬ 
vations, 800/988-9894. 

ALASKA CE CONFERENCE 
JULY 15-22, 2006 & 

JULY 29-AUGUST 5, 2006 
Chignik, Alaska 
907/696-2030 
eyehunteyefish@yahoo.com 
WWW. eye h u n teyef i sh.com 

August 

OPHTHALMIC EDUCATION 
INSTITUTE AND THE UMSL 
COLLEGE OF OPTOMETRY 
"HOLISTIC MEDICINE IN THE 
MANAGEMENT OF OCULAR 
DISEASE" 

August 2, 2006 
Auditorium of the College of 
Lake County, Grayslake, Illinois 
Al Bucar, O.D. 

847/838-2020 

oeidrb@aol.com 


22« AOA NEWS 




Ad Showcase 


Glaucoma Update 2006 


Presented by: 

Office of Continuing Education and Alumni Affairs 
NSU College of Optometry 



Sponsored by 
Nova Southeastern 
University College of 
Optometry through 
educational grants 
provided by Alcon 
Pharmaceuticals and 
Vision Service Plan. 


For more information: 

Shakara Rosenbaum, M.S.Ed., Coordinator 
Office of Continuing Education and Alumni Affairs 
3200 South University Drive 
Fort Lauderdale-Davie, Florida 33328 

(954) 262-4224 or email at ocoe@nsu.nova.edu 


UCIJ ^KTIItAVrUiN 



IRS Problems? 


We currently represent optometrists in 30 
states, plus the District of Columbia. We 
have a team of professionals that is devoted 
to the tax, accounting and QuickBooks 
needs of our OD clients. 

We prepare and review hundreds of OD 
tax returns each year giving us an in depth 
knowledge of the specific tax laws and regu¬ 
lations that affect optometry practices. 

May & Company CPAs has the ability to 
offer you efficient and cost effective con¬ 
sulting and tax preparation services that 
address the unique tax issues OD practices 
must face. Call us today to see if we can 
help save you tax dollars. 

We can help Late Filers and Non Filers 

Did your business miss the deadline? Do 
you need help filing past returns? Call or 
email us today if you have questions regard¬ 
ing a late status return or if you haven’t 
filed in years. 

We are here to help! 

We Know Optometry! 


May & Company CPAs 





May & Compclny CPAs 

601.636.0096 

kenhicks@maycpa.com 



N K 'r El A H T r: R N 

STATF U f- i Ve R& • V 

OKLAHCmiA COLLEGE OF OPTOMETRY 

applicants fora fai'ulty position with uppartunities in priinury 
cafe and vision ihcrapy. this position will incfuiJe classroom and 
clinical teaching duties and may include some administrative duties. 

Applicants' iiualificalions must include ihc O.D, dcj^rcc and clijiibillly 
for licensure to practice the full scope of Oplomctry in Okluhnina. 
Prefi^fcncc w\[[ he given tu applicanis with advanced acadensic degrees, 
residency truining, or leaching cxpL'riencc. t^^sitiDn opens July L 20U6. 

A current curriculum viiac, ofncial tran^icriptsi af att coliege work 
completcd^and three letters of reference ^should he suhinitted to; 

BARRAKA ABERCROMBIE 
l>lRECTOk 0¥ HUMAN RESOURCES 
NORTHEASTERN STATE UNIVERSI H 
4m NORTH CrRAM> AVENUE 
rAHLEOUAlL OK 

Questions CLmemI[ig the may he directed to: 

Douglas K. PenisteFi,O.D^ Ph.D. 

Associate Derm 
{9|g>4fi6-?^ILBxt.4n35 

kcE: Position # EO002U27 

NSU is art AfFirmalive Acl ion/Eqmtl Opportutiily Employer. 



Hike-Buddy!" 

At the Northern Rockies Optometric Conference in beautiful 
Jackson Hole, Wyoming, we encourage all our attendees in 
an inviting way to "take a hike", or bike, go whitewater 
rafting, flyfishing, golfing or just take a drive in our park/s. 
(Grand Teton & Yellowstone) 

Speakers: 
Dr. Bruce Onofrey 
Dr. James Colgain 
Dr. Valerie Kattouff 
Dr. Walter Choate 


For more information about our 
18 hour doctor program, exhibits, 
and paraoptometric program, in 
beautiful Jackson Hole, Wyoming 
scheduled for July 20-22, 2006, 
please contact us at: 

Northern Rockies 
Optometric Conference 

716 Randall Ave., Cheyenne, WY 82001 
Ph: 307/637-7575 
Fax: 307/638-8472 

www.NROCmeeting.com 
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Ad Showcase 




American Optometric Association 

NEWS 


Classified Advertising Information 


Classified advertising rates are $2.00 per words. This 
includes the placement of your advertisement in the 
classified section of the AOA Member Web site for two 
weeks. There is a $40 minimum charge per issue for the 
NEWS classifieds. A phone number or e-mail address 
counts as one word. Boldface listings in AOA NEWS 
are an extra $2.00 per word. An AOA box number 
charge is $20.00 and includes mailing of responses. The 
envelope will be forwarded, unopened, to the party who 
placed the advertisement. The charge for an automated 
e-mail response link is $10.00 To reply to an ad with 
such a link, simply click on the link, type your message 
and press send. Payment for aU classified advertising 
must be made in advance of publication, regardless of the 
number of times it is to appear. Please remit by check. 
Mastercard,Visa or American Express. Be sure to 
include the expiration date and credit card number. 
Classifieds are not commissionable. All advertising copy 
must be received by e-mail at k.spurlock@elsevier.com 
or by fax at 212.633.3986 attention Keida Spurlock, 
Classified Advertising. You can also mail the ads to 
Elsevier, 360 Park Avenue South, 9th floor. New York, 
NY 10010. 

Advertisements may not be placed by telephone. 
Advertisements must be submitted at least 30 days 
preceding the publication. All ad placements must be 
confirmed by the AOA — do not assume your ad is 
running unless it has been confirmed. Cancellations 
and/or changes MUST be made prior to the closing 
date and must be made in writing and confirmed by the 
AOA. No phone cancellations will be accepted. 
Advertisements of a “personal” nature are not accepted. 
The AOA NEWS publishes 18 times per year(one issue 
only in January, June, July, August, November, and 
December, all other months, two issues.) and posting on 
the Web site will coincide with the AOA NEWS 
publication dates. Call Keida Spurlock - Elsevier ad sales 
contact - at 212.633.3986 for advertising rates for all 
classifieds and showcase ads 


Visit us online for rate information for this and other Elsevier health science titles 
WWW.elsmediakits.com 


/" SOUTHWEST FLORIDA 

EDUCATIONAl. RETREAT 
August 4-6, 2006 



Island Resort 
Captfva Island, Florida 


Transcript Quafiry- - 6 E Inurs * (^undnuing Educjitithn - 9 Hours 
Totnii I inurS 15 ■ 10 llour^ Cn|K Apprcsvcil 
Progrsim / Spc:iktn> 

Tnminy lliiinL & Jim Utiitwins t >.] I. 


litinnivThiin^t J.ll 

L hnur CF 

Aids Update 


2 llOMFS CE 

Optr»nietric Jiiri!spriid‘cnc;i!! 

TamlnvThjn, (XIT 

2 hours CE 

MedEcal RrrurM 

ShaiTEm Cribhs, XT. 

3 huur^ CE 

PaMopsofuciic Speaker 

Infljrnimjuri 

Registfution. 

Hrad Midtijiugh^ (>-i^. 

Pritif tojuly U'l, 

6366 FrtsidcjitiaJ Cl, Suite #5 

A. D.A menibers - S34( i 

fart MvE;rs^ norida 33919 

>^unuTUUTibijrs - S446 

Phe^m;: 239^ 1-7799 


[■a:^:2394HU3739 

.After July Klih 

swfoa(^iatLncT 

T() Al .1. rcgiii rntittnis. 

Htitcl Reserv-ations: TaW Fsti; 

- i-H88-707-78tW 









Education At Its Peak 

(Formerly the MSCO/COA Conference) 

Steamboat Springs, Colorado 
July 13-16, 2006 


For more information: 

303.863.9778 
1.877.691.2095 (toll free) 
www.visioncare.org 
CVSunnmit@visioncare.org 
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To list an event on the AOA 
Calendar, send information 
to EventCalendar@aoa.org 
or visit www.aoanews.org 
and click on Event Calendar 




J J 


OT-f'23 

IB 

jGPTfCfVteS 

f ) 

OT-321 W 

Ifs what the best 
pretest on! 

800-522-2275 

www.optinomics.com 



For more information piease 
caii 305-491-2092 or emaii 
gayan@araneye.com 


AjftAN Eye As&ociates 


Eleventh Annual Island Retreat 

August 11-12, 2006 

8 Hours CE, including 6 TQ - Cope pending 


Steve Everett 
John McSoley, OD 
Albert Woods, OD 
Albert Aran, M.D. 


Coding and Billing 
Glaucoma Grand Rounds 
Neuro-optometry 
Is this an ocular emergency? 


A/££D SOfTW^fffF GfT THE BEST! 

p race '00 


software 

•r 

See how easy 
it is with 
Eyecom^’s 
USER-FRIENDLY 
softwarel 





Isn't it time for your practice to 
go PAPcHLESS? 

J\ 

To receive a free trial demo call 
us at SOO-TSa-SSSB or visit 

Wy\f!Ar.EYKCOWI 2 .COM 

/ \ 

Eyeconft^ 

fSPTD'HEirRIE »flFTWANE 



www.aoanews.org 




July 13-16, 2006 
Marco IsCancCMarriott 

Marco IsCancQ jCoricCa 


“FOA Members” Register on-line at www .floridaeyes.org 


before April 1st for “free” convention registration and SAVE $20 off of the CE fee 


Exhibit Hall Friday and Saturday 

25 Hours of CE, including AIDS, Jurisprudence, Medical Errors, and TQ 


Don’t forget to sign your staff up for 4 Hours of CE offered on Saturday 
for Ophthalmic Professionals (Paraoptometrics) 



Contact Kellie Webb at Kellie@floridaeves.org or go to our website 
WWW. floridaeyes. org for more info 



■ CONSULTING 


BLAC KWELL 


^re^ou buying or selling a practice? 





Whether buying or selling, let Blackwell 
Consulting help facilitate a smooth transaction. 
We are accredited business appraisers and 
solution oriented advisors. 

Value Enhancement Services 
Appraisals 
Practice Sales & Financing 
Employment & Partnership Agreements 


Visit the AOA Web site 

at 

www.aoa.org 


Marilee Blackwell, MBA, AIBA 
mblackwell.com 


Call us today at 800.588.9636 
to learn what we can do for you. 
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Classifieds 


Professional Opportunities 

ALL STATES - PRACTICES FOR SALE 
and 100% FINANCING plus working 
capital. Largest database of 
Sellers/Buyers. Confidentiality main¬ 
tained. Buyers are prequalified. Seller 
receives free valuation, free internet 
advertising. Successful transition is guid¬ 
ed by 30 yrs. of professional experience. 
Visit our website for current listings. Call 
ProMed Financial, Inc. 888/277-6633. 
www.promed-financial.com 

ALL ABOUT EYES - BUYING or SELL¬ 
ING? Practice Concepts specializes in 
practice sales for eyecare professionals, 
plus financing, appraisals and 
consulting. Doctor owned and managed. 
Over 15 yrs experience. For more 
information and current listings 
www.practiceconcepts.com or call 
877-778-2020. 

Alabama Employment Opportunity: 
Private practice in Millbrook, Alabama 
seeks Optometrist to work 2 
days weekly. Contact Dr. Mills, 
meceyedoctor@bellsouth.net. 

Busy Refractive Practice in Southern 
California seeking a personal, outgoing 
Optometrist to work in our Surgery 
Centers. FT/PT positions available in 
Orange County, San Gabriel and Los 
Angeles. Please fax resume to 
626-963-2544 Attn: Kimmery Burchfield 

Connecticut: Growing Optometry prac¬ 
tice has full-time and part-time positions 
available in the Danbury, Ridgefield and 
Colchester areas. We offer excellent com¬ 
pensation, established patient base and 
flexible schedule. Full-time benefits 
include: paid malp., health & dental ins., 
401 k, etc. FI- 1B sponsorship available. 
Fax CV: 1-866-657-5400 or email: 
caring@healthdrive.com or call (toll free) 
1-877-724-4410 


Florida: Practice For Sale Two locations, 
Daytona Beach and Palm Coast. Well 
established private practice in one of the 
fastest growing areas of the nation. 
438K gross 2005. Asking 225K for busi¬ 
ness. Real estate negotiable. 
Contact: Cell (386) 405-8791 E-mail: 
hesseyecare@aol.com 

Established NEW YORK Practice for Sale 
1.3M gross with room for expansion in 
WESTCHESTER County; TAMPA, FLORI¬ 
DA with 450K gross; MISSISSIPPI 
DELTA with 480K gross; MISSISSIPPI OD 
needed for 2-5 year contract. Buyers 
immed. available for practices in Orlando, 
Chicago, DC, Savannah. Call Sandra 
Kennedy at National Practice Brokers 
(800) 201-3585. 

Illinois - IMMEDIATE OPENING for PT/FT 
optometrist in an established group prac¬ 
tice in Springfield and Jacksonville. Send 
CV to PO Box 9830, Springfield, IL 
62791-9830. 

Massachusetts/Rhode Island: Full-time 
and part-time positions available in Rhode 
Island and Southeastern Massachusetts. 
Established patient base, flexible sched¬ 
ule and excellent compensation. Full¬ 
time benefits include paid malpractice, 
health & dental insurance, disability insur¬ 
ance, 401 (k), etc. Call toll free at 1- 877- 
724-4410 or fax CV to: 1-800-486-9390 or 
email: caring@healthdrive.com 

MISSOURI - Eastern. Two practices - 
Total Fair Market Value $300,000.00. 
CONTACT PRACTICE BROKER, DR. 
RICHARD S. KATTOUF, O.D., D.O.S. 
800/745-3937. 

North Western Texas - Established 16 
yrs; 2,000 sq. ft.; 2 exam lanes; Grosses 
$500k, 87% Cash. Great opportunity 
888-277-6633; debra@promed-finan 
cial.com. 

New Hampshire - Immediate opening 
for PT/FT optometrist in an established 
group practice in Nashua. Email CV to 
croninj57@yahoo.com. 


NEW JERSEY. Practice for Sale. Gross 
$215,000-Nets $90,000 asking only 
$125K. 100% Financing Available. Call 
800-416-2055. 

OPHTHALMOLOGISTS, 
OPTOMETRISTS & MANAGERS LCA- 
Vision/LasikPlus has excellent opportuni¬ 
ties nationally for highly motivated and 
committed professionals seeking to 
enhance their career and use their tal¬ 
ents to provide the highest quality 
patient care in a warm, high-energy envi¬ 
ronment. We offer a competitive salary 
and benefits package. To become part of 
our exciting team of health care profes¬ 
sionals shaping the laser vision correc¬ 
tion industry, please reply to: 

Recruiting Department 
LCA-Vision Inc. 
www.lasikplus.com 
Email: employment@lca.com 
FAX: 513-792-5626 

Optical suite for lease: Take over an 
existing optical suite without having to pay 
for the practice!! Attractively built out 
optical in a growing suburb of Orlando, 
Florida. Busy optical in place for over 6 
years! For more details on this unique 
opportunity contact (407) 898-4175. 

Pennsylvania: Growing Optometry prac¬ 
tice has full-time and part-time positions 
available in the Erie and Scranton areas. 
We offer excellent compensation, estab¬ 
lished patient base and flexible schedule. 
Full-time benefits include: paid malp., 
health & dental ins, 401 k, etc. H-1B spon¬ 
sorship available. Fax CV: 1-866-657-5400 
or email: caring@healthdrive.com or call 
(toll free) 1-877-724-4410 

SOUTH FLORIDA: Unique turnkey 
opportunity in highest growing area of 
West Broward County. Upper-middle 
class community in the City of Miramar. 
Opened 15 months with the expected 
income met. Beautifully designedof- 
fice. Owner must relocate. Realistically 
priced. Call owner at 954-275-4899. 


Southwest NH- Optometrist wanted. 
Full time position in full scope optometric 
group practice. Excellent pay with bene¬ 
fit package. New grads welcome. 
t_gauvin@yahoo.com. 

Southwest Virginia - OPTOMETRIST 
WANTED Immediate opening for 
energetic, hard working optometrist for 
full time position in five-location indepen¬ 
dently owned full scope optometric 
group practice in Roanoke/Christiansburg, 
Virginia area. Please email CV to 
newman5150@aol.com 

Equipment for Sale 

GDx VCC for sale. Excellent condition. 
Newly updated software. Email: 
proeye@sbcglobal.net or call (860) 656- 
9605. 

Miscellaneous 


AMAZING - FINANCING - 100% - 

Acquisition, Debt Consolidation, 
Equipment, Real Estate, Working 
Capital. Fast Approvals, Low Rates, 
Terms~15 Years. ProMed Financial, lnc.~ 
888-277-6633 or email info@promed- 
financial.com 

DO YOU WANT MORE VISION THERA¬ 
PY PATIENTS? Are you tired of seeing 
patients walk out the door without getting 
the care that they need? Why wait until 
another patient says "If insurance doesn't 
cover it... ?" Call today and find out how to 
ensure patients follow through with vision 
therapy regardless of insurance coverage 
Expansion Consultants, Inc.: Specialists in 
consulting VT practices since 1988. Call 
toll free 877/248-3823, ask for Toni Bristol. 

I NEED FRAMES, temples, bridges 
stamped 1/10th 12kG.F. (gold filled). New, 
old stock, or Used. Full, Semi, or Rimless 
styles. Contact GF Specialties, Ltd. 
800/351-6926. 

Uncomfortable with the prospect of 
examining infants and young children? 

OEP has a two-day, small group, hands- 
on-lecture/workshop that will give you 
the experience and confidence you 
desire. Contact 800 447 0370 for cur¬ 
rent schedule. 


AdvertUmg Inrormation 

Eriifiiitiw tlur A|l|,;pM tS, jidUe -ut 1 ^ 1 aTLi^, J Tlliv iilLlUiJA tih? pULL-ntellE Ol'Hi’i'pUr idl'niiartriiJIlL in the LLL^silicLl iie4:lUi4| ljI'eJii? AOA ML'tSihcr 4tir 

rVhr pdktv Tlsere a S'lrj inimccHim etHF|cv per niue ilip NEWS Jx, A plH-'H^c nuniher urc-tnjil Jiidieiv m une Awid- JtthlJfaiic iii M JA we wi ertm per 

ViT>Ti1 An AnA twri numher h Ami nulling rc^fin.’Wv Tbe will he unopened, ic the p4ft>- who plaeerl rhe irlTCrtPen^crn, The L-hji;ge Inr an JiifiHnjiMi 

e-iiLul teipoLLiie link To reply to in .hJ wiih Mich i htiik,«nip4y cLek on ihe luik,t>'fhe yviu uie&u^e and pi¥» lond. iWmenc for ail ebuifLed itiuh he nu.de in adejnee ofpub^ 

Eieiikri). \rf iiniuhcr i\( liinei ii eo jppejf. EErtikh elieek. Ainer kiEt Ete uiEt lo ineludr die expiraiion din: Jiij etrifii eitd Eimnher. Cla»ktk[Mk m 
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NEW 





The Optometric 
Oath Plaque 

Now available through the 
AOA order department 

This beautiful plaque is the 
perfect accent for any optometric 
office. The 8” x 10” cherry base 
with gold-colored metal features 
the AOA logo and Optometric 
Oath in black text. 

The plaque is delivered ready 
to hang on your wall. It is sure 
to attract attention and reflect 
positively on you and your 
practice. 



Order item number PQ5 
Available to Members Only 
$65.00* 

*AII shipping and handling, and appiicabie saies tax wiii be added. 





Name 
Name 
Titie _ 


Address. 


City/State/Zip 
Phone (_ 


Mail this completed order form to: American Optometric Association 

Attn: Order Department. 243 N. Lindbergh Blvd. St. Louis, MO 63141-7881 
Telephone toll-free (800) 262-2210 
FAX fhe completed form to: (314) 991-4101 
E-mail your order to JRPayne@AOA.org 


E-mail or Web site: 


CREDIT ORDERS 

□ Bill me 

□ Bill my company 


SHIP TO (if different) 


Dr’s. Name_ 


Corp. Name. 
Address_ 


City/State/Zip. 


_} FAX (_ 


AOA Member 
Number 

□ Please send AOA 

membership information 


All shipping, handling, and 


CHARQE TO 

□ MasterCard 

□ American Express 

□ VISA 


ITEM 

QTY. 

TOTAL 

PRICE 










SUBTOTAL 

STATE SALES TAX 

TOTAL 





Name on Card. 
Card #_ 


Exp. dale 


NO RETURNS ACCEPTED AFTER 30 DAYS 










































020PTIX 

EXPANDED PARAMETERS 
NOW AVAILABLE 

-0.25 to -8.00. 0.25D steps 
-8.50 to -10.00, 0.50D steps 
+0.25 to +6.00, 0.25D steps 



It all comes together with 

020PTIX' and NIGHT & DAY 

breathable lenses for the health of your patients’ eyes. 


• 020FnX and NIGHT & DAY offer high oxygen 
transmissibility to help protect patients from the signs 
and symptoms of comeal oxygen deficiency 

• A patented, permanent, biocompatible plasma surface 
treatment that resists deposits to enhance comfort and 
contribute to healthy lens wear 


• Advanced aspheric lenses designed to optimize lens 
comfort, lens fit and visual clarity 

Give your patients the options they want and the healthy 
contact lens wear they deserve. Order your free O 2 OPTIX 
and NIGHT & DAY trial lenses today at mycibavision.com 
or call 1-800-241-5999. 


The Worldwide Leader in Silicone Hydrogel Technology 1-800-241-5999 

cibavision.com 
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A Novartis Company 










